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1. Name of Registrant
CMGRP, Inc. d/b/a Weber Shandwick

2. Registration No.
3911

3. This amendment is filed to accomplish the following indicated purpose or purposes:
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[ To give a 10-day notice of change in information as required by Section 2(b) of the Act. = 2
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To correct a deficiency in rcg ?O_‘;
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] Initial Statement ™ _ﬁ

v X

Supplemental Statement for the period ending June 30, 2009 =

[J Other purpose (specify): - “:":

[] To give notice of change in an exhibit previously filed. ~

4, 1f this amendment requires the filing of a document or documents, please list -

Attachment 1 -- List of services provided to foreign principal Canadian Tourism Commission (CTC) during period from January to June
2009.

Attachment 2 - List of expenses incurred on behalf of CTC during period from January to June 2009.

Attachment 3 — List of fees and expense reimbursements received from CTC during period from January to June 2009.
Attachment 4 -— December 2008 Agreement Amendment

N ]
5. Each item checked above must be explained below in full detail together with, where appropriate, specific reference to and identity of the
item in the registration statement to which it pertains. (If space is insufficient, a full insert page must be used)

The original Supplemental Statement for this period did not disclose the CTC as a foreign
principal serviced during this period in response to Item 9
11) and expenses incurred on behalf of CTC
received from CTC during this period.

or the services engaged in (Item

(Item 15), or fees and expenses reimbursements

Formerly CRM-158

FORM NSD-5
September 2007



EXECUTION

In accordance with 28 U.S.C. § 1746, the undersigned swear(s) or affirm(s) under penalty of perjury that he/she has (they have)
read the information set forth in this registration statement and the attached exhibits and that he/she is (they are) familiar with the contents
thereof and that such contents are in their entirety true and accurate to the best of his/her (their) knowledge and belief, except that the
undersigned make(s) no representation as to the truth or accuracy of the information contained in the attached Short Form Registration

Statement(s), if any, insofar as such information is not within his/her (their) personal knowledge.

(Date of signature) (Type or print name under each signature')

November 30 2010
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T"This statement shall be signed by the individual agent, if the registrant is an individual, or by a majority of those partners, officers, directors or persons performing similar
functions, if the registrant is an organization, except that the organization can, by power of attorney, authorize one or more individuals to execute this statement on its behalf,



) _ ATTACHMENT 1
‘ Weber Shandwick
Canadian Tourism Commission
January - June 2009 Status Report

]Weber Shandwick performed the following activities on behalf of the CTC for the month of January:
. Core Pubhc Relatlons '

Medla Placements T Circulation/. .~ 'Estimated Ad Value
R - AudienceReach -~ .~ '

Tmsfeatures.com 612 visitors per day N/A
(Tribune Media Services)

e Syndicated columnist
Diana Korte’s article on
Canada, including Boston
Legal and Nimmo Bay

2 W 2- 9300104
| w151934/833/(

:._Medla Outreach S 5

Agency worked with Patriot Ledger freelance writer
Patriot Ledger Debbi Karpowicz Kickham and Tourism Montreal to
(c. 49,186) assist with an article on honeymoons in Montreal.
| Agency to monitor for coverage.

Promotions -~

Bryant Park 2008/2009 working with Turn Here on a video highlighting the
Bryant Park activities. -

Agency finalizing research and concept details for

Pure Canada 2009 Pure Canada activations. Working with client to

finalize budgets and dates for presentation the week
ofFebruar 16 o

Agency researchmg and draftlng Wmter 2009
Canada: Red Hot edition of Canada: Red Hot, which will be 2010
Winter Games-themed.

Agency working with Civiello Communications

Media Training Group to set up media training for members of CTC
in 2009.
- . CTC to advise Agency of next steps re: potential
BurellesLuce Clipping Service Cision North America contract from HQ.
Press Release: Amplifying Broadcast Ageney drafted press release about. new breadcast
. campaign and consumer call to action for video
.Campaign clips

“Agency researching and securing potential panelists

| for 2000 Media Marketlace. -
Meetings/Conference Calls =~~~ & : e

2009 Media Marketplace

Rogers & Cowan Conference Calls | Agencypartlclpated mamonthlyupdateconference "
call with Rogers & Cowan.
CTC/DDB/Radar/WS Conference Calls Agency participated in weekly status calls.

1



Weber Shandwick
Canadian Tourism Commission
January — June 2009 Status Report

CTC/WS Agency participated in a planning call about securing
January 23, 2009 panelists for 2009 Media Marketplace.
CTC/DDB/Radar/WS Agency participated in a planning call for 2009
January 8§, 2009 spring events.

CTC/Travel Alberta/WS Agency participated in a wrap up meeting with

Travel Alberta to discuss the 2008 Bryant Park

. season and 2009 spring events.

CTC/WS/Sujean Rim Agency participated in a planning call with the Daily
Candy illustrator for 2009 Pure Canada events.

Rogers & Cowan performed the following activities on behalf of the CTC for the month of January:
"EntAertainment Marketing (R&C)

Gordon Ramsey and crew attended location shoot in’
Whistler Jan. 18-21. CTC arranged for all airfare.
Tourism BC arranged for accommodations and ground
transfers. Tourism Whistler covered meals and ski
lifts for crew. Top Table Group and Tourism Whistler
assisted production in obtaining B-roll footage of
“Hell’s Kitchen” Araxi restaurant and surrounding area. Production

(FOX) shoot was a huge success and Gordon Ramsey was
blown away by Araxi and Whistler and expressed
interested in returning on a family vacation next
winter. Finale shoot will take place at the “Hell’s
Kitchen” set on Feb. 4 in Los Angeles with chefs from
Araxi, Cincin,West and Blue Water Café attending as
judges.

R&C is exploring destination integration opportunities
with producers of this inspirational pilot, hosted by

R Jeff Probst, where individuals with terminal illnesses
are given the chance to go on their dream adventure.

“Live Like You’re Dying’

(CBS pilot) They will also reunite with families and live out a
personal dream moment that will last as their life
legacy. :

. R&C is keeping this reality cooking series on their
114 ”
The Ch((g)é)g)g Block radar as producers have expressed interest in Canada

if the show gets picked up for a second season.
Production is on hold until Bravo and Lifetime settle
their lawsuit. Will explore upcoming location filming
opportunities with production once they commence

“Project Runway”
' (Lifetime)




Weber Shandwick
Canadian Tourism Commission
January — June 2009 Status Report

R&C is in discussions with Universal regarding
placement and promotional opportunities with this
feature film about a video game-loving young
Canadian who must defeat seven evil ex’s to win the
girl of his dreams. Film is set in Toronto and shooting
in Toronto and stars Canadian Michael Cera, Mary
Elizabeth Winstead and Kieran Culkin. Release date
is TBD 2010. R&C presented initial opportunity to
CTC. CTC would like to get more information
regarding Toronto as a setting and its character in the
film in order to get interest from their partners. R&C
1s currently discussing with Universal and will provide
CTC with promotional ideas.

R&C presented promotional opportunities to CTC
with the theatrical release of this film remake of
Canadians Sid and Marty Kroft’s popular TV series
about a park ranger and his assistant who are sucked
into an alternate universe where they encounter
“Land of the Lost” marauding dinosaurs and fantastical creatures. Film
(Universal Pictures) stars Will Ferrell and Anna Friel. Release is Summer
2009. CTC suggested this as a good opportunity for
Alberta rather than CTC as a whole. R&C followed
up with Alberta directly and submitted background
and initial concepts. Waiting for feedback from
Alberta.

“Scott Pilgrim vs. the World”
(Universal)

[Weber Shandwick performed the following activities on behalf of the CTC for the month of February:
Core Public Relations

Patriot Ledger
e Debbi Kickham’s article on honeymoon 122,965 $3,756
ideas, featuring Montreal

The Enterprise
e Debbi Kickham’s article on honeymoon
ideas, featuring Montreal

92,500 $1,983

Agency worked with Associate Editor Judy
Rothenberg and Tourisme Montreal to assist with
an article on fall foliage and train travel to
Montreal. Agency to monitor for coverage.

New Jersey Savvy Living
(c. 50,288)




Weber Shandwick
Canadian Tourism Commission
January - June 2009 Status Report

Agency finalizing the Bryant Park wrap-up report

Bryant Park 2008/2009 and working with Turn Here on a video
highlighting the Bryant Park activities.
Agency presented concepts to CTC during NYC
Pure Canada 2009 meetings the week of February 16. Agency now

| The 2010 Winter Games-themed edition of

finalizing research and concept details for Pure
Canada activations_

Canada: Red Hot Canada: Red Hot was crafted and distributed on
February 12.
Agency working with Civiello Communications
Media Training Group to set up media training for members of

CTC in 2009.

BurellesLuce Clipping Service

CTC to advise Agency of next steps re: potential
Cision North America contract from HQ.

Press Release: CTC Expands Meeting,
Convention and Incentive Travel Program

Agency drafted press release about the CTC’s
expanded Meeting, Convention and Incentive
Travel Program to be included in the MPI
International Program gift bags.

Agency drafting an end of year report for the
CTC, highlighting media relations efforts,

2008 End of Year Report . :
promotions, events and secured media coverage
for 2008.

Road to Gold Agency pitched concept to Al Roker’s and Howie

Mandel’s production companies.

Yukon Quest press trip

Agency representative participated in Yukon
Quest press trip facilitated by Travel Yukon
February 11 to February 15.

2009 Media Marketplace

Rogers & Cowan Conference Calls

Agency researching and securing potential
panelists and provided recommendations for
VODcast concept for 2009 Media Marketplace

Ancy ic1 ina th date
conference call with Rogers & Cowan.

CTC/DDB/Radar/WS Conference Calls

Agency participated in weekly status calls.

CTC/WS

Agency participated in a planning call about

February 5, 2009 securing panelists for 2009 Media Marketplace.
CTC/DDB/Radar/Weber Shandwick/R&C Agency participated in meetings to discuss the
Planning Meetings 2009 spring activations, stimulus budget and 2010

Winter Games planning.

February 18-19, 2009



Weber Shandwick
Canadian Tourism Commission
January - June 2009 Status Report

R&C attended finale shoot at the “Hell’s Kitchen” set
on February 4 in Los Angeles along with Shelley
McArthur of Top Table Group and chefs. from Araxi,
Cincin,West and Blue Water Café. All four chefs
were shown on-camera dining in each of the two
finalist’s kitchens, each commenting on the food they
were served. As well, each of the chefs were
integrated into the finale challenge that incorporated
“Hell’s Kitchen” ingredients from Araxi’s restaurant. R&C is in
(FOX) discussions with Fox regarding implementing
marketing activities with season 6.
R&C is exploring opportunities with CTC and Fox to
draft proposal. Production has expressed interest in
adding other partners to the prize package to highlight
on-air as added value. R&C had call with production
and Tourism Whistler on 2/5/09 to discuss ideas.
Tourism Whistler is currently approaching possible
partners including Whistler Blackcomb.
Reached out to Magical Elves regarding destination

“Top Chef” integration opportunities with the next season. Season
(Bravo) location is set, however, we have suggested keeping
Canada top of mind for a finale location.
“How I Met Your Mother” R&C is exploring upcoming destination integration
(CBS) opportunities with production.

R&C is exploring destination integration opportunities
with producers of this inspirational pilot, hosted by
Jeff Probst, where individuals with terminal illnesses
are given the chance to go on their dream adventure.
They will also reunite with families and live out a
personal dream moment that will last as their life
legacy.

R&C is keeping this reality cooking series on their
radar as producers have expressed interest in Canada
if the show gets picked up for a second season.

“Live Like You’re Dying”
(CBS pilot)

“The Chopping Block”
(NBC)

R&C is in discussions with sal regarding

“Scott Pilgrim vs. the World” placement and promotional opportunities with this
(Universal) feature film about a video game-loving young

Canadian who must defeat seven evil ex’s to win the

5




Weber Shandwick
Canadian Tourism Commission
January - June 2009 Status Report

girl of his dreams. Film is set in Toronto and shooting
in Toronto and stars Canadian Michael Cera, Mary
Elizabeth Winstead and Kieran Culkin. Release date
is TBD'2010. R&C presented initial opportunity to
CTC. CTC would like to get more information
regarding Toronto as a setting and its character in the
film in order to get interest from their partners. R&C
is currently discussing with Universal and will provide
CTC with promotional ideas.

R&C presented promotional opportunities to CTC
with the theatrical release of this film remake of
Canadians Sid and Marty Kroft’s popular TV series
about a park ranger and his assistant who are sucked
into an alternate universe where they encounter
“Land of the Lost” - marauding dinosaurs and fantastical creatures. Film
(Universal Pictures) stars Will Ferrell and Anna Friel. Release is Summer
2009. CTC suggested this as a good opportunity for
Alberta rather than CTC as a whole. R&C followed
up with Alberta directly and submitted background
and initial concepts. Waiting for feedback from
Alberta.

Weber Shandwick performed the following activities on behalf of the CTC for the month of March:
Core Public Relations ‘

Agency provided Bryant Park wrap-up report to
Bryant Park 2008/2009 client and is finalizing video highlighting the
2008/2009 Bryant Park activities with Turn Here.

Agency finalizing research and concept details for
Pure Canada activations.

e Agency planned and organized “inspiration”
trip to Canada for Daily Candy illustrator
Sujean Rim; provided additional images and
material as background information

Pure Canada 2009 e Agency securing tactical activation partner;
reviewing submitted ideas and budgets

e Agency working with event planning partner
to finalize the curation and installation of the
art exhibit displaying Sujean’s works in each
city

e Agency finalizing event insurance

e San Francisco: finalizing venue contract,




Weber Shandwick

Canadian Tourism Commission

March 2009 Status Report

Canada: Red Hot

| ncyechln tory ideas and drafting

catering and photography logistics. Agency to
distribute media and trade invitations, and
begin media outreach.

e Los Angeles: finalizing venue contract,
catering and photography logistics. Agency to
distribute media and trade invitations, and
begin media outreach.

e New York City: finalizing venue contract,
catering, aerialist and photography logistics.
Agency to distribute media and trade
invitations, and begin media outreach.

2009 edition of Canada: Red Hot.

“The Big Break’ Media List

Agency provided general media list feedback for
event at Flex Mussels in New York City
surrounding the announcement for “The Big
Break,” a new show on the Golf Channel that
takes place in Prince Edward Island. Agency to
attend event.

2008 End of Year Report

Agency submitted end of year report to the CTC,
highlighting media relations efforts, promotions,
events and secured media coverage for 2008.

2009 Stimulus

Agency refined proposed stimulus concepts per
client requests and made contact with Tonight
Show with Conan O’Brien, Zipcar and radio
stations within the Chicago market

Road to Gold

Agency pitched concept to Al Roker’s and Howie
Mandel’s production companies. Agency
submitted idea to NBC; working with production
company and network producers to confirm
project participation.

CTC Ad Launch

Agency finalized press release announcing the
new campaign and call to action for videos.
Agency working to create a branded YouTube
page to collect entries, and received sweepstakes
trip prize details from DDB. Agency liaising with
CTC legal team to finalize rules and regulations.

2010 Global Media Team Meetings

Agency representative participated in 2010 Global
Media Team Meetings March 23-28 in Vancouver
and Whistler, British Columbia.

2009 Media Marketplace

Agency reached out to additional media, secured
potential panelists, gathered biographies, sent




" Weber Shandwick
Canadian Tourism Commission
March 2009 Status Report

confirmations and booked travel for 2009 Media
Marketplace. Agency members to help staff
event.

Agency working with Civiello Communications
Media Training Group to set up media training for members of
CTC in 2009.

CTC to advise Agency of next steps re: potential
Cision North America contract from HQ.

BurellesLuce Clipping Service

_Meetings
Rogers & Cowan Conference Calls

Agency participated in a monthly ute
conference call with Rogers & Cowan.

CTC/DDB/Radar/WS Conference Calls Agency participated in weekly status calls.
Weber Shandwick/CTC Agency participated in a Media Marketplace
March §, 2009 conference call to discuss panelists and panel
topics.
Weber Shandwick/CTC Agency participated in a follow-up Media
March 11, 2009 Marketplace conference call to finalize panel
topics and participants.
Weber Shandwick/CTC Agency participated in a conference call about
March 19, 2009 media relations activities for the 2010 Winter
, Games.
Weber Shandwick/CTC Agency participated in a meeting at the CTC
March 10, 2009 offices in Virginia to discuss stimulus concepts,

current projects and 2000 budget

Rogers & Cowan performed the following activities on behalf of the CTC for the month of March:

R&C has been in discussions with Fox regarding
implementing marketing activities with season 6.
R&C drafted promotional proposal and sent to CTC
on 3/13/09. R&C had call with CTC and WS on
3/19/09 to discuss promotional ideas. R&C awaiting
“Hell’s Kitchen” feedback from CTC on promotional proposal.
(FOX) Tourism Whistler outreached to additional partners for
prize incentives. R&C presented additional partners
to production, however, production passed as they
were looking for larger value items. R&C received
confirmation that season 6 will premiere on July 21
with a two- hour episode.
Production on the fourth season begins July 2009.
Production is requesting travel items to be placed in
their recurring travel agency set. R&C will discuss

“>Til Death”
(Fox)

8



Weber Shandwick
Canadian Tourism Commission
March 2009 Status Report

with CTC.

“Live Like You’re Dying”

R&C is exploring destination integration opportunities
with producers of this inspirational pilot, hosted by
Jeff Probst, where individuals with terminal illnesses
are given the chance to go on their dream adventure.

(NBCO)

“Scott Pilgrim vs. the World”
(Universal)

(CBS pilot) They will also reunite with families and live out a
personal dream moment that will last as their life
legacy.

“The Chopping Block” R&C is keeping this reality cooking series on their

placement and promotional opportunities with this

provided feedback from filmmakers on setting

promotional partnership and level of interest with
CTC partners.

radar as producers have expressed interest in Canada
if the show gets

R&C is in discussions with Universal regarding

feature film about a video game-loving young
Canadian who must defeat seven evil ex’s to win the
girl of his dreams. Film is set and shooting in Toronto
and stars Michael Cera (Canadian), Mary Elizabeth
Winstead, and Kieran Culkin. Release date is TBD
2010. R&C presented initial opportunity to CTC and

integration and additional storyline background. R&C
also provided property deck. CTC exploring possible

“Land of the Lost”
(Universal Pictures)

Travel Alberta passed on a promotional partnership
with the theatrical release of the film.

]Weber Shandwick performed the following activi

._Core Public Relations

Promotions’

Pure Canada 2009

ties on behalf of the CTC for the month of April:

gency finalizing details for Pu
activations.

¢ Following Sujean Rim’s “inspiration” trip to
Canada, Agency continued to work with
illustrator to provided background
information, additional images and feedback
on her illustrations

e Agency secured Zoom Media as tactical
activation partner




Weber Shandwick
Canadian Tourism Commission
April 2009 Status Report

Proj
Canada: Red Hot

Agency working with Larry Abel Designs to
finalize the curation and installation of the art
exhibit displaying Sujean’s works in each city
Agency finalized event insurance, venue
requirements, photographers, catering and
other logistics for CA

San Francisco: Agency distributed media and
trade invitations, and began media outreach.
Los Angeles: Agency distributed media and
trade invitations, and began media outreach.
New York City: finalizing venue contract,
catering, aerialist and photography logistics.
Agency to distribute media and trade
invitations, and begin media outreach.

Agency researching story ideas and drafng May
2009 edition of Canada: Red Hot.

Road to Gold

Agency worked with Howie Mandel and his
production company to advance Road To Gold to
NBC Sports. Pending with NBC Sports and
Programming. CTC to advise on potential
sponsorship from major Olympic sponsors.

CTC Ad Launch

Agency finalized press release announcing the
new campaign and call to action for videos.
Agency working with CTC legal team to create a
branded YouTube page to collect entries, and
received sweepstakes trip prize details from DDB.

2009 Media Marketplace

Agency secured panelists, lead panel, secured
media for the 2009 Media Marketplace at the
Waldorf-Astoria in New York City.

Media Training

Agency provided media training for Steve Allen.

BurellesLuce Clipping Service

CTC to advise Agency of next steps re: potential
Cision North America contract from HQ.

Acy pi monthly updat .
conference call with Rogers & Cowan.

CTC/DDB/Radar/WS Conference Calls

Agency participated in weekly status calls.

Weber Shandwick/CTC Agency participated in a Media Marketplace

April 9, 2009 conference call to finalize panelists and panel
topics.

Weber Shandwick/CTC Agency participated in Canada Media Advisory

April 22, 2009 meeting at the Waldorf-Astoria in NYC.

10



Weber Shandwick
Canadian Tourism Commission
April 2009 Status Report

Weber Shandwick/CTC Agency participated in a 2010 Games editorial
April 24, 2009 appointment with the CTC, Tourism Whistler and
Tourism BC at Departures.

Roges & Cowan perfomed the following activities on behalf of the CTC for the month of April:
Entertainment Marketing (R&C)
" PROMOTIONS - LOCATION

R&C had promotional call with Granada America to
discuss cross-promotional opportunity with a Bon
Appetit/Condé Nast HK sweepstakes. R&C submitted
BA’s deck to CTC on 4/10 and recommended
opportunity as CTC’s main promotion due to low cost
“Hell’s Kitchen” and BA’s reach/demo. R&C had call with CTC on
(FOX) 4/23 to discuss the promotion in further detail. CTC is
working on solidifying the grand prize details so
Condé Nast can begin drafting their prizing
agreement. R&C is following up with Fox for more
information on how they intend to promote via their

sites.
Production on the fourth season begins July 2009.
‘““Til Death” Production is requesting travel items to be placed in

(Fox) their recurring travel agency set. R&C will discuss

with CTC.

R&C is exploring destination integration opportunities

“Destination Green” with producers of this ecological show that travels the

(NBC) globe featuring destinations that are giving back to our

planet. Show premieres Fall 2009.
R&C is exploring destination integration opportunities
with producers of this inspirational pilot, hosted by

| Jeff Probst, where individuals with terminal illnesses
are given the chance to go on their dream adventure.
They will also reunite with families and live out a
personal dream moment that will last as their life
legacy.

R&C is keeping this reality cooking series on their
radar as producers have expressed interest in Canada
if the show gets picked up for a second season.

“Live Like You’re Dying”
(CBS pilot)

“The Chopping Block”

R&C is in discussions with Universal regarding

“Scott Pilgrim vs. the World” placement and promotional opportunities with this
(Universal) feature film about a video game-loving young

Canadian who must defeat seven evil ex’s to win the

11




Weber Shandwick
Canadian Tourism Commission
April 2009 Status Report

girl of his dreams. Film is set and shooting in Toronto
and stars Michael Cera (Canadian), Mary Elizabeth
Winstead, and Kieran Culkin. Release date is TBD
2010. R&C presented initial opportunity to CTC and
provided feedback from filmmakers on setting
integration and additional storyline background. R&C
also provided property deck. CTC exploring possible
promotional partnership and level of interest with
CTC partners.

|Weber Shandwick performed the following activities on behalf of the CTC for the month of May:
_Core Public Relations

ge execute anadian press1ons
events in San Francisco (May 4), Los Angeles
| (May 6-9) and New York City (May 19-20):

e Agency worked with Larry Abel Designs to
finalize the curation and installation of the art
exhibit displaying Sujean Rim’s Canada
inspired illustrations in each city

e Agency worked with CTC to train tactical
activation partner, Zoom Media’s, Brand
Ambassadors

e Agency finalized event insurance, venue
requirements, photographers, catering and
other logistics for all locations

Pure Canada 2009 e San Francisco: Agency executed a one-day art
exhibit open to consumers followed by an
evening media/trade VIP reception at the
Westfield San Francisco Centre

e Los Angeles: Agency executed a four-day art
exhibit open to consumers, with a media/trade/
VIP reception and a consumer cocktail
reception at The Grove

e New York City: Agency executed a two-day
art exhibit open to consumers, with a
media/trade/VIP reception and consumer
cocktail reception both incorporating aerial
performances at the Time Warner Center

12
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Road to Gold

Agency established direct conversation with
executive prouder of NBC Today and NBC News
regarding Olympic segments. Meeting is
scheduled for June to propose additional segments,
promotions and story lines.

Torch Relay

Agency confirmed NBC’s participation in the
Olympic Torch Relay for the 2010 Winter Games.
Agency and CTC developing list of potential
Torch Relay participants.

Press Trips

Agency is drafting media lists for “Behind the
Scenes” and “Train Like an Olympian” press trips.
Agency is working with CTC, Tourism Vancouver
and Tourism Whistler to develop “Behind The
Scenes” trip itinerary.

Connecting With Canadians

Canada: Red Hot

CTC is reaching out to families of Olympic and
Paralympic stars for participation in a summer
vacation to Canada. Agency will propose this idea
o NBC during June

May2009 edltlon 0
finalized and set up for a June 2 distribution.

PBSin NYC

Agency researched PBS outlet in New York City
and contacted them to arrange a meeting with
Tourism New Brunswick partner. PBS was unable
to meet during the specified timeframe partner was
available.

Bachelorette Press Release

Agency drafted press release surrounding current
“Bachelorette,” Jillian Harris’s, journeys around
Canada with her potential suitors. Release featured
Vancouver, Whistler, Rocky Mountaineer, and
Fairmont resorts throughout Western Canada.

Live Canada Press Release

Agency began researching Live Canada program
for an upcoming press release for the 9.9.09
launch date. Agency awaiting further detail from
client.

Agency created a media list for the Seattle, WA

Media List market, per CTC’s request.
Agency finalized details of branded YouTube
page, sweepstakes rules and legal needs with CTC,
CTC Ad Launch and distributed press release announcing the new

campaign and call to action for videos. Agency
reaching out to media for coverage and consumer
call to action.

BurellesLuce Clipping Service

CTC to advise Agency of next steps re: potential
Cision North America contract from HQ.
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Meetlngs/ onferen

Rogers & Cowan Conference Calls Agency participated in a monthly update
conference call with Rogers & Cowan.

CTC/DDB/Radar/WS Conference Calls Agency participated in weekly status calls.

Weber Shandwick/CTC Agency participated in a Canadian Impressions

May 1, 2009 conference call to discuss logistics for upcoming

A events in California.
Weber Shandwick/CTC Agency participated in conference call to recap the
May 13, 2009 California events and finalize logistics for
: upcoming New York City event.

Weber Shandwick/CTC Agency participated in an Olympics planning call

May 14, 2009 with the CTC to discuss the Torch Relay and
Connecting with Canadians programs.

Rogers & Cowan performed the following activities on behalf of the CTC for the month of May:

Entertainment Marketing (R&C)
| PROMOTIONS ~LOCATION .~

“Hell’s Kitchen”
FOX)

CTC, Araxi and Tourism Whistler solidified grand
prize details, terms and conditions for the Bon Appétit
sweepstakes. R&C sent over details to Condé Nast
along with partner logos. CNP confirmed they can
feature all four partner logos - CTC, TW, Araxi and
Pan Pacific Hotel. CNP provided sweeps creative for
review. CTC and partners finalized official contest
rules. CTC is finalizing opt-in language and
determining which website they want noted. CNP
will provide web link to the CTC site on the sweeps
“Thank You” page. CTC and partners will host a link
on their site to the sweepstakes site. R&C sent out
specific web Url’s to be used by each partner.
Awaiting button link creative from CNP to be used on
partner sites. CNP submitted prize partnership LOI.
The LOI has been signed by R&C on behalf of CTC.

- “Celebrity Apprentice”

R&C met with Mark Burnett Productions who
expressed great interest in tying Canada and the
Vancouver 2010 games into the next season. R&C is

(NBC) currently exploring opportunity further with
production.
R&C met with Mark Burnett Productions who
“Wedding Day” f:xpressed great 1.nteres.t in fll'mlng a poter_ltlal wedding
(TNT) in Canada for this reality series that provides

weddings to very deserving couples. R&C is
currently exploring opportunity further with
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production.

R&C is in discussions with production regarding a

potential Canada prize trip giveaway for this summer

primetime reality series that features families

“Great American Road Trip competing in challenges as they road trip across
(NBO) America in the same RV. Production is very interested

in offering a Canada trip as part of the finale prize.

R&C is currently exploring opportunity further with

production and will share details with the CTC.

R&C is exploring destination integration opportunities

with the producers of this ecological travel show.

b o

“Destination Green”

(NBC) Premieres Fall 2009.
Production on the fourth season begins July 2009.
““Til Death” Production is requesting travel items to be placed in
(Fox) their recurring travel agency set. R&C will discuss

with CTC once production returns.
R&C is keeping this reality adventure pilot on their

radar as producers have expressed interest in Canada
if the show gets picked up for further episodes.

“Live Like You’re Dying”.
(CBS pilot

R&C is in discussions with Universal regarding
placement and promotional opportunities with this
feature film about a video game-loving young
Canadian who must defeat seven evil ex’s to win the
girl of his dreams. Film is set and shooting in Toronto
and stars Michael Cera (Canadian), Mary Elizabeth
Winstead, and Kieran Culkin. Release date is TBD
2010. R&C presented initial opportunity to CTC and
provided feedback from filmmakers on setting
integration and additional storyline background. R&C
also provided property deck. CTC exploring possible
promotional partnership and level of interest with
CTC partners.

“Scott Pilgrim vs. the World”
(Universal)

lWeber Shandwick performed the following activities on behalf of the CTC for the month of June:
Core Public Relations | e ' '

e Article on event design as a result of May 19
NYC Canadian Impressions event at Time
Warner Center.
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“Media Outreach -

Elite Traveler (c. 127,786)

Road to Gold

Agency has maintained direct conversation with

Agency worked with CTC to provide Elite
Traveler contributing writer Margie Goldsmith
with information on luxurious hotel
accommodations throughout Canada.

executive prouder of NBC Today and NBC News
regarding Olympic segments.

Torch Relay

Agency confirmed NBC’s participation in the
Olympic Torch Relay for the 2010 Winter Games.
Agency and CTC developed and reviewed list of
potential Torch Relay participants. Agency to
reach out to Michael J. Fox’s public relations
team.

Press Trips

Agency drafted media lists for “Behind the
Scenes” and “Train Like an Olympian” press trips,
scheduled for August and September. Agency is
working with CTC, Tourism Vancouver and
Tourism Whistler to develop “Behind The Scenes”
trip itinerary.

Connecting With Canadians

Canada: Red Hot

CTC is reaching out to families of Olympic and
Paralympic stars for participation in a summer
vacation to Canada

Agency brainstorming ideas for September 2009
edition of Canada: Red Hot.

Hell’s Kitchen Promotion

Agency drafted and distributed press release
surrounding the new season of Hell’s Kitchen
featuring a job at Whistler’s Araxi Restaurant as
the grand prize. Agency also participated in
multiple conference calls with FOX and partners
to discuss publicity strategy and promotional
opportunities.

Live Canada Press Release

Agency began researching Live Canada program
for an upcoming press release for the 9.9.09
launch date. Agency awaiting further detail from
client.

CTC to advise Agency of next steps re: potential
Cision North America contract from HQ.

Agency participated in a monthly update
conference call with Rogers & Cowan.

CTC/DDB/Radar/WS Conference Calls

Agency participated in weekly status calls.
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CTC/Weber Shandwick Conference Calls

Agency participated in weekly calls to discuss an
Olympic photo shoot opportunity.

Weber Shandwick/CTC Agency participated in a conference call to discuss

June 9, 2009 the “Behind the Scenes” and “Train Like an
Athlete” press trips.

Weber Shandwick/CTC Agency participated in a conference call to discuss

June 15, 2009 the “Behind the Scenes” and “Train Like an
Athlete” press trips.

Weber Shandwick/CTC Agency participated in a conference call to discuss

Junelé, 2009 the Olympic press trips and Torch Relay.

Weber Shandwick/CTC Agency participated in a conference call to discuss

June 19, 2009 the “Behind the Scenes” press trip.

Rogers & Cowan performed the following activities on behalf of the CTC for the month of June:

“Hell’s Kitchen”
(FOX)

R&C is waiting for CTC to finalize opt-in language
for CNP sweeps and determining which website they
want noted. R&C shared final ePrize creative with
CTC and partners. R&C participated in conference
call to discuss PR opportunities. FOX distributed their
official Season 6 press release on 6/23 and worked
with CTC to include Canada/Araxi specific language.
R&C presented to CTC an additional radio promotion
opportunity with FOX. CTC is working with FOX on
a radio promo in the following 5 markets: Los
Angeles, San Francisco, New York, Chicago and
Boston. Radio promos will run the week of 7/20 and
participating radio stations will award trips for two on-
air to Whistler as part of a grand prize.

“Top Chef”’
(Bravo)

Producers are very interested in filming in Canada for
their finale of Season 6. They are specifically
interested in British Columbia. R&C presented .
opportunity and production’s support requirements to
CTC. CTC is exploring level of interest with Ontario
and British Columbia.

ba

“Celebrity Apprentice
(NBO)

R&C met with Mark Burnett Productions who
expressed great interest in tying Canada and the
Vancouver 2010 games into the next season. R&C is
currently exploring opportunity further with
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production.

R&C met with Mark Burnett Productions who
“Wedding Day”

expressed great interest in filming a potential wedding
in Canada for this reality series that provides
(TNT)

weddings to very deserving couples. R&C is
currently exploring opportunity further with
production.
. . Production has fulfilled their finale prize package and
13 2

Great American Road Trip there are currently no available opportunities for

(NBC) Canada.

Production on the fourth season begins July 2009.
**Til Death”
(Fox)

Production is requesting travel items to be placed in

their recurring travel agency set. R&C will discuss
with CTC once production returns.

ns with Universal regarding
promotional opportunities with this feature film about

a video game-loving young Canadian who must defeat
seven evil ex’s to win the girl of his dreams. Film is
“Scott Pilgrim vs. the World” set and shooting in Toronto and stars Michael Cera
(Universal) (Canadian), Mary Elizabeth Winstead, and Kieran
Culkin. Release date is TBD 2010. R&C provided
property deck to CTC. CTC is exploring possible
promotional partnership and level of interest with

CTC partners.
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Cost/Act Code Desc

HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie

WBS 171787-US12
Core Public

HC_News Release
HC_News Release
HC_Promotional Mater
HC_Promotional Mater
SC_ Telephone

SC_ Telephone

WBS 189724-US12

ATTACHMENT 2
Vendor Name

Federal Express
UPS

PR Newswire Association LLC

ePrize LLC

CTC - Ad Campaign Activation

HC_Video Production
HC_Video Production
SC_ Telephone
SC_ Telephone

WBS 183180-US12
CTC - Bryant Park

HC_Accommodation
HC_Accommodation
HC_Accommodation
HC_Accommodation
HC_Broadcast Service
HC_Broadcast Service
HC_Catering/Refreshm
HC_Catering/Refreshm
HC_Catering/Refreshm
HC_Catering/Refreshm
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Events
HC_Events
HC_Events
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie

TURNHERE

Emily Clark
Emily Clark
Sarah Kissko Hersh

Cision

Blake & Todd
Bocca
Bocca

Burrelle's Information Service
Burrelle's Information Service
Burrelle's Information Service
Burrelle's Information Service
Burrelle's Information Service
Cision

Federal Express
Federal Express
Federal Express
Federal Express
Federal Express

1/5/2009
2/21/2009

5/8/2009
4/15/2009

5/20/2009

2/28/2009

6/18/2009

3/31/2009
5/11/2009
2/11/2009

6/22/2009

2/17/2009
2/19/2009
2/19/2009

2/28/2009
3/31/2009
4/30/2009
5/31/2009
6/30/2009
1/30/2009

1/28/2009
1/28/2009

1/19/2009
2/2/2009
1/26/2009
2/16/2009
3/2/2009

Doc/Work DATE INVOICED

5.42
25.85
31.27

31.27
31.27

475.75
475.75
7,500.00
7,500.00
14.85
14.65

7,990.40
7,990.40

6,250.00
6,250.00
40.03
40.03

6,290.03
6,290.03

522.91
889.27
168.1
1,580.28
169
169
137.61
313.57
70.31
521.49
3,962.42
3,700.44
3,925.97
4,648.48
6,384.52
211.33
22,833.16
300
75
375
7.15
20.72
7.78
22.43
4.29
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HC_Express Deliverie

HC_Express Deliverie

HC_Express Deliverie

HC_Express Deliverie

- HC_Express Deliverie
HC_Express Deliverie

HC_Express Deliverie

HC_Express Deliverie

HC_Express Deliverie

HC_Express Deliverie

HC_Express Deliverie

HC_Express Deliverie

HC_Express Deliverie

HC_Express Deliverie

HC_Express Deliverie

HC_Express Deliverie

HC_Meals - Staff & a

HC_Meals - Staff & a

HC_Meals - Staff & a

HC_Meals - Staff & a

HC_Meals - Staff & a

HC_Meals - Staff & a

HC_Meals - Staff & a

HC_Meals - Staff & a

HC_Meals - Staff & a

HC_Meals - Staff & a

HC_Meals - Staff & a

HC_Meals-Client

HC_Meals-Client

HC_Meals-Client

. HC_Meals-Client

HC_Meals-Client

HC_Meals-Client

HC_Meals-Client

HC_Promotional Mater

HC_Promotional Mater

HC_Rail

HC_Rail

HC_Rail

HC_Rail

HC_Subscriptions

HC_Subscriptions

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
UPS

Gillian Kushner

Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh

Emily Clark
Emily Clark
Emily Clark
Marlayna Marks
Marlayna Marks
Rene A Mack

‘Kimberly Kiernan

Rene A Mack
Rene A Mack
Sarah Kissko Hersh

Sarah Kissko Hersh

First Corporate Sedans, Inc.
First Corporate Sedans, Inc.
First Corporate Sedans, Inc.
First Corporate Sedans, Inc.
First Corporate Sedans, Inc.
First Corporate Sedans, Inc.

Marlayna Marks
Marlayna Marks
Marlayna Marks
Rene A Mack

Rene A Mack

Rene A Mack
Sarah Kissko Hersh

1/26/2009

2/9/2009
3/16/2009
4/27/2009

5/18/2009 -

6/1/2009
6/15/2009
6/15/2009
6/15/2009
6/15/2009
6/22/2009
6/29/2009
6/29/2009
6/29/2009
1/10/2009

2/7/2009
2/11/2009
2/11/2009
2/11/2009
2/11/2009
2/11/2009
2/11/2009
2/11/2009
2/11/2009

3/9/2009

1/21/2009
3/30/2009
3/30/2009
2/18/2009
2/18/2009
3/11/2009

6/9/2009

3/11/2009
3/11/2009
3/9/2009

4/21/2009

1/29/2009
2/26/2009
2/26/2009
3/19/2009
5/31/2009
4/30/2009

2/9/2009

2/9/2009

4/19/2009

1/27/2009
1/27/2009
3/11/2009
2/11/2009

31.01
4.57
5.46
5.33
4.25
4.25

12.43

12.43
S.14

16.63
11.8

13.74

12.43
8.05
4.78

218.67

19.22
7.58

11.56
8.44
3.06
6.61
6.61
8.51
8.26
6.67

86.52

69.48

115.53
17.15
66.36

380.62
40.38

689.52

142.36

142.36

376

45

376
797
4.99
4.99
217.11
76.3

93.02

216.03

23.46

94.55

23.28
27.6

9.8

20.48

- 8.19
36.75
27.72
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HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Telephone
HC_Telephone
HC_Telephone
HC_Telephone
HC_Telephone

HC_Temporary Service
HC_Temporary Service

HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Wire Services
HC_Wire Services
SC_ Telephone
SC_ Telephone
SC_ Telephone
SC_ Telephone
SC_ Telephone
SC_ Telephone
SC_ Telephone
SC_ Telephone
SC_Factiva
SC_Factiva
SC_Factiva

WBS 189720-US12

HC_Accommodation
HC_Accommodation
HC_Airfare
HC_Airfare
HC_Airfare
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis
HC_Travel Other
HC_Travel Other

WBS 189720-US02

Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh

InterCali
InterCall
InterCall
InterCall

Atrium Staffing

Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh

PR Newswire Association LLC

Adam Keats

Adam Keats
Adam Keats

Adam Keats
Adam Keats
Adam Keats
Adam Keats

Adam Keats
Adam Keats
Adam Keats

Adam Keats

2/11/2009
2/11/2009

3/9/2009
4/15/2009

1/31/2009
2/28/2009
5/31/2009
5/31/2009

2/13/2009

2/11/2009
2/11/2009
2/11/2009
2/11/2009
2/11/2009
2/11/2009
2/11/2009

3/9/2009

6/5/2009

1/22/2009
2/18/2009
3/19/2009
3/19/2009
6/18/2009
3/19/2009
5/20/2009

2/28/2009
3/31/2009

1/28/2009

1/28/2009
1/28/2009

1/28/2009
1/28/2009
1/28/2009
1/28/2009

1/28/2009
1/28/2009
3/24/2009

1/28/2009

11.56
11.56
15.2
9.37
921.98
10.75
11.12
49.01
4.45
75.33
169.83
169.83
3.39
24.77
1.65
6.61
1.45
1.65
1.65
10
51.17
1,140.00
1,140.00
198.98
436.29
26.92
226.9
72.96
164.29
91.87
1,218.21
70.8
20.65
91.45

31,085.96

213.57
213.57
512.82
10
522.82
4.07
37.37
28.14
8.1
77.68
46.42
45
54.75
146.17
3

3

963.24
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HC_Professional Serv
HC_Professional Serv

WBS 189720-US01

Blue Sky Factory, Inc.

CTC - Core PR 2009 Account Work

HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals-Client
HC_Meals-Client
HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis
HC_Telephone
HC_Telephone

SC_ Telephone

SC_ Telephone

WBS 189718-US12

HC_Accommodation
HC_Accommodation
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Rait

HC_Rail

HC_Rail

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Travel Other
HC_Travel Other

WBS 189718-US02

CTC - Media Marketplace

HC_Airfare
HC_Airfare

Meredith Phares
Sarah Kissko Hersh
Sarah Kissko Hersh

Emily Clark

First Corporate Sedans, Inc.

Kimberly Kiernan
Marlayna Marks

-NYC GREEN CAR

Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh

InterCali

Adam Keats

Adam Keats
Adam Keats
Adam Keats
Adam Keats

Adam Keats
Adam Keats

Adam Keats
Adam Keats
Adam Keats
Adam Keats

Adam Keats

Meredith Phares
Sarah Kissko Hersh

2/23/2009

4/21/2009
4/9/2009
4/9/2009

4/23/2009

4/30/2009
4/21/2009
4/20/2009
4/30/2009

4/9/2009

4/9/2009
4/20/2009
4/20/2009
4/20/2009

2/28/2009

3/19/2009

4/19/2009

4/19/2009
4/19/2009
4/19/2009
4/19/2009

4/19/2009
4/19/2009

4/19/2009

4/19/2009

4/19/2009
4/19/2009

4/19/2009

3/16/2009
6/19/2009

350
350

350
32,399.20

35.43
10

10
55.43
106.53
106.53
128.01
8.5
254
174.29
7.13
7.6
15.6
4.62
6.4
377.55
1.09
1.09
77.79
77.79

618.39

345.11
345.11
2.99
89.04
17.84
9.48
119.35
2

2

4

45
30.45
33.55
45

154

3

3

625.46
1,243.85

896.1
732.58
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HC_Airfare
HC_Meals - Staft & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis
HC_Telephone
HC_Telephone
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
SC_ Telephone

SC_ Telephone

WBS 191803-US12
CTC - Olympic

HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Express Deliverie
HC_Express Deliverie
SC_ Telephone

SC_ Telephone

WBS 189717-US12

HC_Professional Serv
HC_Professional Serv

WBS 189717-US01

Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares

First Corporate Sedans, Inc.
First Corporate Sedans, Inc.
First Corporate Sedans, Inc.
Meredith Phares

InterCall

Meredith Phares
Meredith Phares
Meredith Phares
Sarah Kissko Hersh
Sarah Kissko Hersh

Burrelle's Information Service
Cision
Cision
Cision

Federal Express

Blue Sky Factory, Inc.

CTC - Ongoing Media Relations

Courier
Courier

New York Corporate Services

New York Corporate Services

3/16/2009
3/16/2009
3/16/2009
3/16/2009
3/16/2009
3/16/2009
3/16/2009
3/16/2009
3/16/2009
3/16/2009
3/16/2009
3/16/2009

4/2/2009
4/2/2009
3/26/2009
3/16/2009

6/30/2009
3/16/2009
3/16/2009
3/16/2009
6/19/2009
6/19/2009

6/18/2009

1/31/2009
2/5/2009
2/9/2009

2/20/2009
2/9/2009

6/18/2009

6/26/2009

5/22/2009
6/5/2009

1,628.68
10.53
39.48

7

2.86
6.7
8.23
5.87
4.97
2.12
4.06
11.27
26.06
129.15
23.46
151.98
106.49
23.33
305.26
41.49
41.49
18
15.91
7.32
45

45
131.23
25.53
25.53

2,261.34
2,261.34

3,825.57
211.33
195.82
215.82

4,448.54

7.15
7.15
4
4

4,459.69

350
350

350
4,809.69

120
9



Courier

HC_A/V Equipment Ren
HC_A/V Equipment Ren

HC_Accommodation
HC_Accommodation
HC_Accommodation
HC_Accommodation
HC_Accommodation
HC_Accommodation
HC_Accommodation
HC_Accommodation
HC_Accommodation
HC_Accommodation
HC_Accommodation
HC_Airfare
HC_Airfare
HC_Airtare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airtare
HC_Airfare
HC_Airfare
HC_Artwork
HC_Artwork
HC_Artwork

HC_Catering/Refreshm
HC_Catering/Refreshm
HC_Catering/Refreshm
HC_Catering/Refreshm
HC_Catering/Refreshm
HC_Catering/Refreshm

HC_Entertainment - C
HC_Entertainment - C
HC_Entertainment - C
HC_Events
HC_Events
HC_Events
HC_Events
HC_Events
HC_Events
HC_Events
HC_Events
HC_Events
HC_Events
HC_Events
HC_Events
HC_Events
HC_Events
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie

Larry Abel / de-signs, vb.

Emily Clark
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Sarah Kissko Hersh
Sarah Kissko Hersh

American Express
American Express

Larry Abel / de-signs, vb.
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares

Sarah Kissko Hersh

Larry Abel / de-signs, vb.
Sujean Rim

Blake & Todd

Hudson Yards Catering LLC
Hudson Yards Catering LLC
Tres LA Inc

Tres LA Inc

Emily Clark
Emily Clark

Andrews International
C2 Media.com
Columbus Sponsorship
Columbus Sponsorship
Grove LLC

Larry Abel / de-signs, vb.
Larry Abel / de-signs, vb.
Larry Abel / de-signs, vb.
Larry Abel / de-signs, vb.

Name Badge Productions, LL(
Name Badge Productions, LL(

Sujean Rim
Uline

Federal Express
Federal Express
Federal Express
Federal Express
Federal Express

4/27/2009

4/6/2009
3/8/2009
3/8/2009
3/8/2009
3/8/2009
3/8/2009
5/11/2009
5/11/2009
5/3/2009
5/3/2009

4/30/2009
4/30/2009
3/20/2009
4/30/2009
4/30/2009
5/11/2009
5/11/2009
5/11/2009
4/19/2009

4/27/2009
5/22/2009

5/20/2009
5/1/2009
5/13/2009
4/29/2009
5/7/2009

5/23/2009
5/26/2009

5/10/2009
4/30/2009
4/28/2009
4/28/2009

5/4/2009

3/3/2009
3/17/2009
3/17/2009
3/17/2009
4/13/2009
4/16/2009
5/22/2009
4/24/2009

3/16/2009
3/30/2009
4/27/2009
5/11/2009
5/25/2009

129
8,596.25
8,596.25

242.28
147.9
189.68
167.01
266.79
220.37
521.21
983.87
449.7
728.19
3,917.00
739.58
45

690.2
59.6
372.04

15

15

15

381.64
2,333.06
5,313.00
81,000.00
86,313.00
212.42
11,987.36
7,070.39
10,000.00
250
29,520.17
123.34
10.72
134.06
2,543.75
703.5
18,000.00
18,000.00
28,000.00
42,500.00

~ 21,250.00

12,750.00
8,500.00
24425
51.25
2,000.00
50.33
154,593.08
10.81
22.48
12.04
74.08
340.99



HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Gifts-Non Employe
HC_Gifts-Non Employe
HC_Graphics
HC_Graphics
HC_Leased & Rental C
HC_Leased & Rental C
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Office Supplies
HC_Office Supplies
HC_Office Supplies
HC_Parking
HC_Parking
HC_Parking
HC_Photocopying
HC_Photocopying

Federal Express
Federal Express
Federal Express

Emily Clark
Fathom Creative, Inc.
Sarah Kissko Hersh

Kimberly Kiernan
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh

Sarah Kissko Hersh
Sarah Kissko Hersh

Emily Clark
Meredith Phares

Sarah Kissko Hersh
Sarah Kissko Hersh

Meredith Phares
Meredith Phares

6/1/2009
5/4/2009
5/25/2009

4/30/2009
5/27/2009
5/3/2009

5/19/2009
5/11/2009
5/11/2009
5/11/2009
5/11/2009
5/11/2009
5/11/2009
5/11/2009
5/11/2009
5/11/2009
5/11/2009
5/11/2009
5/11/2009
5/11/2009
5/11/2009
5/11/2009
5/11/2009
5/11/2009
5/11/2009
4/9/2009
4/9/2009
5/3/2009
5/3/2009
5/3/2009
5/3/2009
5/3/2009
5/3/2009
5/3/2009
5/3/2009
5/3/2009
5/3/2009
5/3/2009
4/23/2009

5/3/2009
5/3/2009

5/23/2009
5/11/2009

5/3/2009
5/3/2009

5/11/2009
5/11/2009

119.55
51.34
13.09

644.38

3,230.00
3,230.00
200

200
301.58
301.58
7.15
9.25
3,000.00
1,669.30

425.74
10.17
32.76

7.36
3,000.00
-3,000.00
3.75
9.78
34.4
11.6
14.02
2.79

7.1

6.72
6.46

10

10

10.11
13.09
70.68
36.66
44.23
14.81

20

28.9
14.74
64.64
7.08
34.26
5,637.55

111.05
45.24

156.29
11.87
36.57
48.44

400
12
412
32.5
88.65



HC_Photocopying
HC_Photocopying
HC_Photocopying
HC_Photocopying
HC_Photography
HC_Photography
HC_Photography
HC_Photography
HC_Printing
HC_Printing
HC_Printing
HC_Printing
HC_Professional Serv
HC_Professional Serv
HC_Professional Serv
HC_Professional Serv
HC_Professional Serv
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promaotional Mater
HC_Promotional Mater
HC_Rent-Equipment
HC_Rent-Equipment
HC_Rent-Equipment
HC_Rent-Equipment
HC_Rent-Equipment
HC_Rent-Facility
HC_Rent-Facility
HC_Sample Purchase (
HC_Sample Purchase (
HC_Talent Fees
HC_Talent Fees
HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

Meredith Phares
Meredith Phares
Meredith Phares

Feature Photo Service, Inc.
Feature Photo Service, Inc.
Feature Photo Service, Inc.

C2 Media.com
C2 Media.com
C2 Media.com

Atomic Lighting LLC

Larry Abel / de-signs, vb.
Ray Pierce Productions
Top Knotch Productions Inc

Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Meredith Phares
Meredith Phares
Zoom Media Corp
Zoom Media Corp

Larry Abel / de-signs, vb.
Shelly Bello Design

Westfield Corporation Inc
Marlayna Marks
Ray Pierce Productions

Emily Clark
Emily Clark

First Corporate Sedans, Inc.
First Corporate Sedans, Inc.
First Corporate Sedans, Inc.
First Corporate Sedans, Inc.
First Corporate Sedans, Inc.
First Corporate Sedans, Inc.

Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan

5/11/2009
5/11/2009
5/11/2009

5/9/2009
5/9/2009

5/9/2009

5/13/2009
5/20/2009
5/13/2009

5/4/2009
6/2/2009
6/1/2009
5/28/2009

5/19/2009
5/19/2009
5/19/2009
5/19/2009
5/22/2009
5/22/2009
5/22/2009
5/11/2009
5/11/2009
4/17/2009
5/20/2009

6/9/2009
6/15/2009
4/30/2009
5/12/2009

4/30/2009

5/4/2009

4/23/2009

5/26/2009
5/26/2009
3/12/2009
3/26/2009
5/15/2009
5/21/2009
5/31/2009
5/7/2009
2/3/2009
2/3/2009
2/3/2009
2/3/2009
2/3/2009
2/3/2009
2/3/2009

3

3

3

130.15
2,380.76
1,873.00
1,587.00
5,840.76
150

183
105.14
438.14
5,268.11
1,000.00
622.75
2,314.08
9,204.94
3,650.17
308.74
306.38
40.1

99
1,139.17
-972.12
15.32
794.75
45,000.00
45,000.00
95,381.51
-775.97
775.97
3,606.37
775.97
4,382.34
11,000.00
11,000.00
2,052.50
2,052.50
30,500.00
30,500.00
11.7
10.23
136.48
76.5
214.84
133.21
519.59
63.44
9.31

8.5

3.79

6.5

9.31

19.8
19.43



HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other

Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Marlayna Marks
Marlayna Marks
Marlayna Marks
Martayna Marks
Marlayna Marks
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
NYC GREEN CAR
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh

Meredith Phares
Meredith Phares
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Sujean Rim

2/3/2009
2/6/2009
2/6/2009
2/17/2009
2/17/2009
4/6/2009
4/6/2009
4/6/2009
4/6/2009
5/19/2009
5/19/2009
5/19/2009
5/19/2009
5/19/2009
5/19/2009
5/19/2009
5/19/2009
4/28/2009
5/20/2009
5/20/2009
5/20/2009
5/20/2009
3/8/2009
5/11/2009
5/11/2009
5/11/2009
5/11/2009
5/11/2009
5/31/2009
4/9/2009
4/9/2009
5/3/2009
5/3/2009
5/3/2009
5/3/2009
5/3/2009
5/3/2009
5/3/2009
5/20/2009
4/23/2009

4/30/2009
4/30/2009
4/19/2009
5/3/2009
5/3/2009
5/3/2009
5/3/2009
5/3/2009
5/3/2009
5/3/2009
5/3/2009
5/3/2009
5/3/2009
5/22/2009

11.7
7.93
9.7
9.3
8.1
8.1
11.3
8.39
9.7
10.2
9.6
11.5
10.62
13.1
11.62
10.12
11.12
26.16
9.77
30.96
7.7
5.85
396.19
10
20
7
10
45
180.59
7.12
7.6
15.6
14.8
1512
10
48
17.52
17.8
115
154
2,344.41
18
18
45
8.73
4
6
10
10
4
5
1.99
84
150.92
1,293.89
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HC_Travel Other
SC_ Telephone
SC_ Telephone
SC_ Telephone
SC_ Telephone

WBS 189721-US12
CTC - Pure Canada

SC_ Telephone
SC_ Telephone

WBS 191801-US12
CTC - Stimulus

HC_Accommodation
HC_Accommodation
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis
HC_Telephone
HC_Telephone
HC_Telephone
HC_Travel Other
HC_Travel Other
SC_ Telephone

SC_ Telephone

SC_ Telephone

SC_ Telephone

WBS 189629-US25

Jennifer Palombo

Jennifer Palombo
Jennifer Palombo
Jennifer Palombo
Jennifer Palombo
Jennifer Palombo
Jennifer Palombo

Jennifer Palombo
Jennifer Palombo
Jennifer Palombo

Verizon Conferencing
Verizon Conferencing

Jennifer Palombo

R <(>&<)> C Entertainment Marketing 2009

Client Name Canadian Tourism Commission

3/19/2009
5/20/2009
6/18/2009

3/19/2009

2/14/2009

2/14/2009
2/14/2009
2/14/2009
2/14/2009
2/14/2009
2/14/2009

2/14/2009
2/14/2009
2/14/2009

1/1/2009
2/1/2009

2/14/2009
1/21/2009

5/22/2009
6/22/2009

1,659.53
91.32
411.37
57.59
560.28

459,660.42
459,660.42

8.36
8.36

8.36
8.36

280.35
280.35
6.25
78.6
8.66
5.42
5.83
23.15
127.91
13.1
56.25
20
89.35
55.41
28.5
83.91
15
15
59.56
46.39
44.21
150.16

746.68
746.68
515,441.24

515,441.24
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Total

6/11/2009
1/13/2009
1/20/2009
1/26/2009
3/6/2009
3/31/2009
4/13/2009

123,138.67
56,790.38
381,698.07
25,928.32
578.67
91,122.06
110,312.59

789,568.76
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ATTACHMENT 4

l * l Canadian Tourism

Commission canadienne
Commission du tourisme

Suite 1400. Four Bentall Centre Bureau 1400, Four Bentall Centre
1055 Dunsmuir 31, Box 49230 1055, rue Dunsmuir, C. P. 49230
Vancouver, B.C.. Canada V7X 112

Vancouver {C.-B.), Canada V7X 1.2
Tef 604 638 830G Fax 604 638 8425 Téi 604 638 8300 Téléc 604 638 8425

www.canada.travel

To: Weber Shandwick Worldwide
919 Third Avenue

New York, NY 10022

Attn: Mr. Rene Mack

February 3, 2008

Dear Rene,

contact me, for any. further questions related to this contract.

Pléase find attached the new contract# 61253 for the “Public Relations Services”. Please do not hesitate to
Thank you.

i
Ltg
~2
Best Regards, = =
l)
A = m
(aar} :{?‘
i o
i i N 5
Natalia Dumitrescu v}
= «f’j
no [}
. z
£ =
. = &
—

Suite 1400, Four Bentall Centre
1055 Dunsmuir Street, Box 49230
Vancouver, BC, Canada V7X 1.2
Tel 604.638.8300 Fax 604.638.8425

“Camadi




Commission du tourisme

' * I Canadian Tourism Commission canadienne

explorez sans fin

Canada *7

keep exploring

Agreement Number: 61253

Date:

December 15, 2008

Agreement between: CANADIAN TOURISM COMMISSION, duly established under the

Canadian Tourism CTC Act, R. S.C. 2000 ¢.28, having its head office at
Suite 1400, Four Bentall Centre, 1055 Dunsmuir Street, Vancouver, British
Columbia V7X 1L.2

(hereinafter referred to as the "CTC")

AND
Weber Shandwick Worldwide, having its principal place of business at

919 Third Avenue, New York, NY 10022
(hereinafter referred to as the "Contractor").

Work Title: Public Relations & Related Services

WHEREAS the CTC wishes to procure and the Contractor is willing to sell certain goods and render certain
required services as described in Section D of the present Agreement and in accordance with terms and
conditions attached hereto.

NOW THEREFORE, in consideration of the promises and mutual covenants and agreements hereinafter
contained, and other good and valuable consideration (the receipt and sufficiency of which are hereby
acknowledged) the CTC and Contractor agree as follows:

SECTION A - AGREEMENT DETAILS

Al

A3.

A4.

AS.

Weber Shandwick Worldwide (the "Contractor”) agrees to carry out the work described in Section
D, Statement of Work (“the Work”), in accordance with the terms and conditions of this Agreement
for the Canadian Tourism Commission (the “CTC").

The Contractor acknowledges and agrees that it is the Contractor's responsibility to ensure, prior to
commencing work under this Agreement, that it fully understands the CTC’s requirements for the
Project.

The Project(s) shall be carried out during the periods outlined in the appropriate paragraph E1
within Section E (the "Term").

The total liability of the CTC for Work provided under this Agreement is subject to the payment
provisions and the reimbursement for expenses provisions set out in this Agreement and shall not
exceed the maximum amount outlined in the appropriate paragraph E5S within Section E plus any
applicable taxes. The foregoing shall not limit CTC's liability in the event of a breach of this
Agreement or pursuant to Section B2.

Should an amendment be made to this agreement in which the scope of work would require travel,

Canadian Tourism Commission Service Agreement _ Page 1




AB.

AT.

‘acadiae

the CTC shall reimburse the Contractor for all reasonable travel expenses that have been pre-
approved in writing by the Project Authority.

The CTC shall reimburse the Contractor up to a maximum amounts outlined in the appropriate
Section E of this agreement, plus applicable taxes, for pre-approved travelling and living expenses
reasonably and properly incurred in the performance of the Work, at cost, without any allowance for
overhead or profit. For pre-approved travel and living expenses not specifically dealt with in Section
E, the CTC shall reimburse the Contractor in accordance with the meal, private vehicle and
incidental allowances specified in Appendices B, C and D of the Treasury Board Travel Directive
(hitp://www tbs-sct.gc.calhr-rh/gtia-vacl/), and with the other provisions of the Directive referring to
“travelers”, rather than those referring to "employees” (see "Special Travel Authorities" link). Air
fare shall be limited to fuli-fare economy class only. The Contractor is required to seek the
lowest possible airfares, including charters and other discounts for each trip, and to book
immediately upon approval of this agreement, in order to take advantage of the lowest fares. The
CTC retains the right to limit the reimbursement of the air portion when the lowest appropriate fare
is not obtained. Upgrades to business or first class may be personally paid by the Contractor,
where this is company policy. All travelling and living expenses must be pre-approved by the CTC
and supported by original receipts.

In this Agreement the following are defined terms:

“Agreement” shali mean this Contract for Services and all attachments as referenced in this
Agreement as such are amended from time to time in accordance with the provisions hereof,

“CTC" shall mean Canadian Tourism Commission;
“Contractor” shall mean the service provider as described on the first page of this Agreement;
“Contract’ shall mean this Agreement;

“Project Authority” shall mean the Canadian Tourism Commission employee responsible for
administering the contracted activities;

“Contracting Authority" shall mean the Canadian Tourism Commission employee responsible for
awarding the contract;

“Work™ shall mean the work described in the Statement of Work attached to this Agreement as
Section E;

The foliowing documents and any amendments thereto form the Contract between the CTC and the
Contractor. If there is any conflict or inconsistency among the documents, the conflict or
inconsistency shall be resolved by interpreting these components of the Agreement in accordance
with the following order of precedence:

(i Section A, Agreement Detalls;

(i) Section B, General Conditions;

(i) Section C, Terms of Use Agreement;

(iv) Section D, Terms of Payment;

(V) Section E, Statement of Work;

{vi) Contractor's original and revised Proposals dated September 12", 2008, November 3rd,
2008 and communications between CTC and contractor during the negotiation stage
ending December 12th, 2008.

LIFSm Loermrission Servigs «eement® 253 PEC




A8. This Contract shall be governed and construed in accordance with the laws in force in the Province
of British Columbia. The Supreme Court of British Columbia, Canada sitting in Vancouver will have
original and exclusive jurisdiction over all disputes arising from, connected with, or related to this
Agreement or any related matter.

Agreed to by Agreed to by

ick Worldwide NADI URISM COMMISSION
, 4
Authorizing officer's Signature Authorizing officer’s Signature

Frank OkuwiaK - CEO

Michele McKenzie
President & CEO

0l /22 ]2009 b/

Date |
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SECTION B - GENERAL CONDITIONS

B1. Project Technology

(a) The Contractor hereby assigns to the CTC, and warrants that it has the right to assign, ali rights in
the copyright works, the designs and the inventions generated in connection with the Project as
such copyright works, designs and inventions (the "Project Technology") come into existence from
time to time. The Contractor warrants that all items delivered to the CTC in connection with the
Project will be original work and as such will be assigned to the CTC as Project Technology under
the previous sentence.

(b} Subject to clause (c), the Contractor warrants that at the time the Project Technology comes into
existence it shall be free and ciear of any claim, right or encumbrance that would interfere with the
assignment under clause (a).

(c) if execution of a document of assignment is required with respect to any particular aspect of the
Project Technology, the Contractor shall execute, and cause all individuals who are involved in
creating the Project Technology to execute, such documents as may be necessary in order that the
Project Technology may be fully and effectively assigned to the CTC.

(d) The Contractor agrees not to make use of the Project Technology other than in carrying out the
Contractor's obligations under this Agreement.

(e) Without limiting the generality of clause (a), the CTC shall have the right to exhibit the copyright
works generated in connection with the Project (the "Project Copyrights").

f The Contractor shall obtain, from all individuals who are to be involved in creating the Project
Copyrights, waivers of all moral rights in the Project Copyrights.

B2. Indemnity

(@ The Contractor shall at ali times indemnify and render harmless the CTC, its directors; officers,
employees and any others for whom it may be responsible in law, from and against all losses,
claims (including claims made by the Contractor's personnel under worker's compensation
legisiation), demands, awards, judgments, actions, proceedings, costs and expenses (including
legal fees and disbursements) suffered or incurred by the CTC by whomsoever made, brought or
prosecuted

(i) in respect of loss of, damage to or destruction of property (including loss or damages
sustained by the Contractor),

(i) in respect of personal injury (including death),
(iit) resulting from breach of any of the warranties set out in this Agreement, and

{iv) in respect of the use or disposal of anything furnished to the CTC pursuant to this
Agreement (including, without limitation, the use of the Project Technology), except insofar
as the losses, expenses or claims are directly and solely attributable to any modifications
made by the CTC to the Project Technology.

Each of clauses (i) through (iv) above are limited to those matters arising out of, attributable to or in
any way connected with this Agreement and whether or not caused by the Contractor's negligence,
except to the extent to which such loss or damage has arisen out of the CTC's negligence or failure
to comply with the terms of this agreement. The CTC shall be deemed to hold the provisions of this
clause that are for the benefit of the CTC, its directors, officers, and employees and any others for
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whom it may be responsible in law, in trust for those individuals as third party beneficiaries under
this Agreement.

{b) The liability of the Contractor to indemnify or reimburse the CTC under this Agreement shall not
affect or prejudice the CTC in the exercise of any other rights available to the CTC at law or in

equity.

(c) The Contractor shall, at its own expense, procure and maintain any necessary insurance to fuffill its
obligations under this Agreement.

(d) The CTC shali defend, indemnify and hold Contractor harmless from and against any loss, damage,
liability, claim, demand, action, cost and expense (including reasonable attorneys' fees and costs)
(coilectively “Loss") resulting from claims made against Contractor by any third party, including any
governmental entity, which arise out of or in connection with the CTC's obligations under Paragraph
B34 below; information or materials supplied by the CTC or a third party authorized by the CTC to
Contractor; as a result of any governmental investigation, proceeding or administrative hearing
regarding the Services. The CTC's indemnity obligations shall include, without limitation, payment
to Contractor for any and all personnel time incurred in connections with any such claim, suit,
proceeding or subpoena based upon Contractor's then-current hourly rates.

B3. Insurance

3.1. The Contractor shall provide and maintain throughout the duration of the Contract, at its costs,
Commercial General Liability Insurance of $3,000,000.00 per accident or occurrence and in the annual
aggregate. The insurance policy will provide for thirty (30) days prior written notice of cancellation or
material change to CTC and will contain a waiver of subrogation against CTC.

The following endorsement must be included on the certificate of insurance:

3.1.1. Additional Insured: The CTC, its directors, officers, employees and any others for whom it
might be responsible in law, are included as additional insured, but only with respect to liabilities that
may arise from the Contractor's own negligence in the performance of the Agreement.

3.2. A certificate of insurance shall be supplied each year of this Agreement.
B4. No liens

The Contractor will ensure that the provision of goods and/or services under this Agreement will not

result in the creation of any liens on the CTC's property. if any such liens are filed, the Contractor

will promptly arrange for the discharge of such liens, failing which the CTC will have the right to
remove the liens and recover all costs and expenses, including actual legal fees, incurred by the

CTC in removing liens.

BS5. Warranties Re: Capacity, Standard of Work and Quality of items Delivered

The Contractor warrants:

(a) that it has the status, capacity and authority to enter into this Agreement and that it is unaware of
any facts that would prevent it from fulfilling its obligations under this Agreement,

(b) that it is free of any contractual or statutory rights or obligations in favour of any third party that
would prevent or impair it from entering into or fulfilling its obligations under this Agreement,

(c) that by entering into this Agreement and fulfilling its obligations under this Agreement it will not
knowingly be in breach of any existing contract or any statute, law, rule or regulation of any federal,

o
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(d)

(e)

Be.

B7.

BS.

(@)

(b)

(©)

(d)

provincial or local government or administrative agency,

that it has the experience, expertise and resources necessary in order to fulfill its obligations under
this Agreement,

that all work to be carried out by the Contractor under this Agreement shail be carried outin a
competent manner and meet or exceed the standards for such work as are generally acceptable in
the industry, and

that all items delivered by the Contractor under this Agreement will be of merchantable quality and
fit for their intended purpose.

Labour and Health Conditions

The Contractor shail comply with all laws applicable to the performance of the Work or any part
thereof including, without limitation, all laws concerning health and labour conditions and the
protection of the environment.

Compliance with Law

Contractor shall obtain and pay for all necessary permits, licenses and certificates relative to its
performance of the Services and shall comply fully will all the applicable laws, by-laws, ordinances,
rules, regulations, codes, consents and standards of any government or government agency or
authority, whether federal, provincial or focal, as well as with all reasonable rules and regulations
established by CTC and provided to the Contractor in writing which may be relative to the
performance of the Services.

The Contractor shall comply with all legisiation directly or indirectly applicable to the performance of
its obligations under this Agreement.

Termination

The CTC or the Contractor may terminate this Agreement, in whole or in part, by giving at least (60)
sixty days prior written notice to the other. .

If the CTC terminates this Agreement, in accordance with B8(a), the liability of the CTC shall be
limited to a proportion of the payment relating to the portion of the work that has been completed up
to the date of the termination notice but not yet paid for. This proportion shall be equal to the
proportion the completed work bears in refation to the totai work that was to have been provided for
that payment. To clarify the foregoing, for work provided on a time and materials basis, the
Contractor shall be entitle to payment for all hours worked through the date of the termination notice
but not yet paid for.

If the CTC terminates the Agreement without cause, the CTC will be liable for payments made by
the Contractor on the behalf of the CTC for upcoming Project. The Contractor agrees to use its best
efforts to obtain termination provisions in its subcontracts that would minimize the cost to the
Contractor of winding up work at any time under any subcontract. The Contractor will do best efforts
to mitigate any payments on behalf of the CTC. In no event shall the CTC be liable for material
deliverables that are in excess of the Statement of Work as established in Section D of the present
Agreement.

The CTC may terminate this Agreement forthwith for cause by notice to the Contractor if:

i. the Contractor becomes bankrupt or insolvent, or files any proposal or makes

2
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B10.

B11.

B12.

B13.

(@)

any assignment for the benefit of creditors;
ii. a receiver is appointed for any of the property of the Contractor;
ifi. an order is made for the winding up of the Contractor,

iv. the Contractor sells its assets in whole or a substantial part thereof;

A the Contractor does not comply forthwith with a request made by the
Corporation under Article B11, Confidentiality;

vi. subject to Article B16.2, the Contractor fails to comply with any of its material

obligations, or is in breach of any material term, representation, covenant or
warranty, contained in the Agreement;

vii. a final judgment, order, or decree has been obtained that adversely affects the
ability of the Contractor to fulfill its contractual obligations to the CTC and such
judgment, order, or decree has not been vacated, discharged or stayed.

Obligation to Return the CTC‘s Property

The Contractor agrees to return to the CTC, forthwith following a request from the CTC, all property
of the CTC, including without limitation, all documents, writings, illustrations, models, devices,
records and drawings that was provided to the Contractor by the CTC for use by the Contractor in
carrying out its obligations under this Agreement.

No Publicity

The Contractor shall not refer, expressly or by implication, to the CTC or to this Agreement in any
advertising or other publicity release. '

Confidentiality

The Contractor shall keep confidential all information received from the CTC and all Project
Technology and other information developed for the CTC in connection with this Agreement. The
Contractor shall not use such confidential information except as required to carry out its obligations
under this Agreement. The CTC agrees to keep all information submitted by contractor confidential
including but not limited to proposais, work methods, pricing or other similar proprietary information.

Intellectual Property

a) Any inteliectual property arising from Research and Development carried out in the course
of Work under the Contract will vest in the CTC.

b) The Contractor agrees that it has no right, title or interest in any of the CTC's existing or
future intellectual property, whether or not arising from this Agreement, except the specific
and limited licensed right to use certain Brand Canada components or the Official Mark as
provided herein.

c) The Contractor further agrees that nothing herein shall be construed as an assignment or
grant to the Contractor any right, title or interest in or to the CTC's intellectual property.

Independency of Contractor

The Contractor shall provide the perscnnel and services required to carry out its obligations under
this Agreement as an independent contractor. There is no relationship of employment joint venture,
partnership or agency between the CTC and the Contractor. As between the CTC and the
Contractor, all personnel provided by the Contractor shall be and shall remain employees of the
Contractor who shall be responsible for the arrangement of substitutions, pay, supervision,
discipline, unemployment insurance, workers’ compensation, leave, income tax, Canada or Quebec
Pension Plan contributions and all other matters arising out of the relationship between employer
and employee.

T
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(b)

B14.

B15.

(b)

(©)

B16.

The Contractor shall indemnify the CTC and hold the CTC harmless with respect to all claims,
brought by any party, that are based on an employer — employee relationship arising out of the work
to be performed under this Agreement.

Ownership of Work Product

a) All Work product created by the Contractor under this agreement is “work for-hire” and is
the property of CTC. The Contractor assigns to CTC all right, title and interest in and to the Work
product.

b) Work product means everything that is produced by the Contractor in the performance of
the Work pursuant to this Agreement, including without timitation, Canadian stand (s), stand
components, notes, reports, documentation, drawings, computer programs (source code, object
code and listings), customer lists, inventions, creations, works, devices, masks, mask works,
models, work-in-progress and deliverables (the “Work Product”).

c) - The Contractor expressly waives any claim to moral rights over any Work Product created
by the Contractor under this Agreement, and the Contractor shall ensure that any agent or
employee of the Contractor shall have waived all moral rights over any Work Product created under
this Agreement.

d) Notwithstanding anything to the contrary herein, CTC's rights in any Work Product
prepared by Contractor are subject to any third party rights in licensed elements approved by the
CTC and incorporated into the materials produced hereunder (“Third Party Materials”). Third Party
Materials may include, without limitation, stock photos, licensed materials or talent and talent
residuals, and CTC understands and agrees that CTC's rights in any Work Product which include
Third Party Materials are subject to the rights of the third parties and/or to any terms and conditions
set forth in any applicable agreement.

e) Notwithstanding anything herein to the contrary, Contractor retains all of its rights, title and
interest in and to (including, without limitation, the unlimited right to use). (i) all materials owned by
or licensed to Contractor prior to, or independent from, the performance of services under this
Agreement, and all modifications thereof, and {ii) all generic or proprietary information, and all
ideas, methodologies, software, appiications, source digital files, programming, processes or
procedures used, created or developed by Contractor in the genera! conduct of its business
including those developed during the provision of services to CTC.

Waiver

No delay or omission by the CTC to exercise any right or power accruing upon any non-compliance
or default by the Contractor with respect to any of the terms and conditions of this Agreement shall
be construed as a waiver of such non-compliance or default.

A waiver by the CTC of any breach of the terms and conditions of this Agreement shall not be
construed to be a waiver of any preceding or succeeding breach.

The CTC shall not be deemed to have waived any matter under this Agreement uniess the CTC
has given the Contractor a written notice that the CTC has waived the matter in question.

Time

16.1. Time shall be of the essence of this Agreement. The Services must be performed strictly in

accordance with the terms of this Agreement otherwise CTC shall be at liberty to give written notice to
the Contractor to comply with the terms of this Agreement. Such written notice must specifically detail
where the CTC believes that Contractor failed to comply with the terms of this Agreement.
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16.2. If the Contractor fails, within five (5) working days of receipt of such notice, to comply with
such notice, CTC may terminate this Agreement in whole or in part and/or o obtain services of the
same or similar description from other sources and, in the event of any excess cost being incurred by
CTC as a result, to charge the amount of such excess cost to the Contractor and the sum so charged
shall be deducted from any sum or sums then due or which at any time thereafter may become due or
owing to the Contractor under this Agreement or otherwise or at the option of CTC may be demanded
of the Contractor by CTC to be paid and shalil be paid within fourteen {14) days.

16.3. Provided that a force majeure event delays the performance of the services, the time hereby
fixed for so performing the Services, in respect of which such deiay shall have occurred, shall be
extended by a period of time equal to the length of the delay so caused, provided always that the right
of the Contractor to any such extension shall be conditional upon the Contractor having given prompt
written notice to CTC of the occurrence causing the delay.

B17. Enurement

This Agreement shall enure to the benefit of, and be binding upon, the successors and assigns of
the CTC and the Contractor respectively. '

B18. Severability

If any term of this Agreement is found to be illega! or unenforceable by a court of competent
jurisdiction that term shall be deemed severed from this Agreement.

B19. Surviving Provisions

The terms and conditions of this Agreement relating to payments owing, indemnification, warranty
obligations, confidentiality, publicity, the Contractor’s responsibility for costs incurred to remedy
errors, and the Project Technology shall survive the completion of the Project or termination of this

Agreement.
B20. Inconsistency and modifications

20.1. If any of these terms and conditions conflict with the provisions of a Contract (if any) signed by
CTC concerning the same subject matter, the provisions of this Agreement will prevail.

20.2. No agent or employee of CTC, other than the CTC contact person indicated on this Agreement or
his/her director is authorized to:

20.2.1. Make any changes, deletion or addition to these terms and conditions; or

20.2.2. Agree to any term or condition provided by the Contractor. Any unauthorized change, deletion,
addition, acknowledgement by a CTC employee or agent under paragraphs 20.2.1. and 20.2.2. shall be
null and void and have no effect whatsoever.

B21. Notice

For the purpose of this Agreement, any notices required to be given, may be personally delivered,
sent by prepaid registered post, email or facsimile addressed to the Project Authority and/or
addressed to the Contractor at the addresses set out on page 1 of this Agreement.

Any notice sent by registered mail shall be deemed to have been received by the party to whom it
was addressed on the second mail delivery day foliowing the day on which it was posted. Any

i notice sent by facsimile shall be deemed to have been received by the party to whom it was
addressed on the day following the day on which it was sent. No Saturday, Sunday, or statutory
holiday shall be considered a business day. Either party may change its notice for addresses upon -

©
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B22.

B23.

(a)
(b)

(c)

B24.

B2S.

B2e.

B27.

Canac.s .

providing the other party of notice of such change.

Force Majeure

Neither Party shall be iiable for the late performance under this Agreement due to matters beyond
that Party's control preventing timely performance including, but not limited to, such matters as acts
of God, terrorism, strikes, riots, civil insurrection or war. If the Party prevented from performing
under this Agreement on a timely basis immediately notifies the other Party of the matter preventing
its performance and the probable length of the delay, the time for the postponing Party's
performance under this Agreement shall be suspended for the duration of the matter. The
postponing Party agrees in such circumstances to use its best efforts to recover the time lost
utilizing all resources reasonably required in the circumstances, including obtaining suppliers or
services from other sources if the same are reasonably available.

Trademarks and Logos

Subject to clause (b), the Contractor acknowledges that nothing in this Agreement shall be
interpreted as granting any license to the Contractor to use any of the CTC ‘s trade-marks or logos
and any such use by the Contractor is expressly prohibited.

If the CTC gives' the Contractor written instructions under this Agreement requiring the Contractor to
incorporate any of the CTC’s logos or trade-marks into a deliverable being produced by the
Contractor, the Contractor shall use the CTC'’s logos or trade-marks for that limited purpose only.

The Contractor shall not, in any promotional material, or other items used in the CTC’s operations
and that are primarily associated with the CTC adopt or use any mark, as a trade-mark or trade
name, that includes character strings, in lower case letters, in upper case letters or any other mark
that consists of, inciudes, is confusing with, or likely to be mistaken for, any of the CTC's trade-
marks. :

Language

The Contractor and the CTC acknowledge that they have required this Agreement to be written in
English. Les parties aux présentes reconnaissent qu’elles ont exigé que la présente entente soit
rédigée en anglais. ‘

Official Language

The Contractor acknowledges that the CTC is subject to the Official Languages Act (the “Act"), and
that the CTC’s obligations hereunder include a commitment to enhancing the vitality of the English
and French linguistic minority communities in Canada and supporting and assisting their
development; and fostering the full recognition and use of both English and French in Canada
society. As such, the Contractor will ensure that communications, related to this Agreement, with
the public and the services offered to the public are provided in both official languages of Canada
as required by the CTC and by the Act from time to time.

Access to Information and Privacy Act

The CTC is subject to the Canadian Federal Access to Information Act and the Privacy Act and as
such all information submitted pursuant to the work will become the property of the CTC and
subject to the disclosure provisions of the Access to Information and Privacy legisiation.

Client Service Issues

The parties will resolve client service issue or disputes at the lowest possible level in their
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B28.

B29.

B30.

respective organizations. In the event that matters cannot be resolved at that level, issues will be
brought, within 24 hours, to the attention of the appropriate level of management within the CTC
and/or the Contractor.

Changes in Work

No changes in the Statement of Work will be executed without prior written agreement of
the Project Authority.

Assignment
Contractor will not assign this Agreement without written consent of the Commission.
Use of Materials By Third Parties.

After material has been issued by Contractor to.the news media or to another third party, its use is
no longer under Contractor's control. Contractor cannot assure the use of news material by any

* news organization. Similarly, Contractor cannot control the form or manner of use by the news

B31.

B32.

B33.

B34.

B35.

-1 H P H

media or others of the material, including, but not limited to, the accurate presentation of
information supplied by Contractor.

Failure of Media and Suppliers.

Contractor shall endeavor to guard against any loss to the CTC as the result of the failure of media
or suppliers to properly execute their commitments, but Contractor will not be responsible for their
failure.

Non-Solicitation.

During the Term hereof and for a six-month period thereafter, the CTC shall not solicit, employ, or
attempt to employ (whether as employee, consultant or otherwise) any employee of Contractor
without Contractor's prior written consent. If the CTC engages the services of an employee of
Contractor during the Term hereof or six months thereafter, the CTC agrees to pay Contractor a fee
calculated as twenty percent (20%) of that person’s annua! salary and any other compensation.

Limitation Of Liability.

In no event whatsoever shall either party be liable to the other hereunder for any incidental, indirect,
special, consequential or punitive damages or lost profits under any tort, contract, strict liability ot
other legal or equitable theory arising out of or pertaining to the subject matter of this Agreement,
even if said party has been advised of the possibility of or could have foreseen such damages.

CTC's Obligations

The CTC shall be responsible for the accuracy, completeness and propriety of: (a) information
concerning the CTC's organization, products, services and competitors' products and services; (b)
any ideas or directions provided to Contractor; (c) compliance with all securities laws and
regulations and/or all other industry iaws and regulations; (d) rights, licenses and permissions to
use materials furnished to Contractor by the CTC or on the CTC's behalf in the performance of this
Agreement; and (e) the content of any press releases or other disseminated statements approved
by the CTC.

Miscellaneous

The application of the United Nations Convention on Contracts for the International Sale of Goods
(the "Vienna Convention”) is hereby expressly excluded.
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B36. Third-party sub-contractor

When working with a third-party sub-contractor(s), the Contractor shalil not charge the CTC any
mark-up on the vendor invoice.

B37. Allowances

When benefits are derived from dealing with third-party vendors, the Contractor shall ensure that
said benefits will be redistributed directly to the CTC and will not benefit the Contractor.

B38. Sub-contracting

The Contractor shall not sub-contract any of the work without the prior written consent of CTC's
Project Authority. In cases where the value of work proposed for subcontracting eéxceeds US
$10,000 United States doliars, at least three bids must be identified.

In addition, The Contractor agrees that it will not offer any work to any affiliates, agencies, operating
groups, subsidiaries either wholly or partially owned and/or independently operated associated with
the Contractor's parent “the Interpublic Group of Companies In¢c” (hereinafter “Interpublic”). This fist
of firms shall include but shall not be limited to,-all those listed in the Interpublic’s latest financial
statements. In such instances, the relationship shall be clearly identified in writing to the CTC's
Project Authority in advance to any work commencing, accompanied by the supporting rationale for
the potential use of the party.

B39. Entire Agreement

(a) With respect to the subject matter of this Agreement, this Agreement constitutes the entire
agreement between the Contractor and the CTC. There are no agreements collateral to this
Agreement and the terms and conditions of this Agreement shall supersede the terms and
conditions set out on the Contractor's confirmation and invoices. Without limiting the generality of
the preceding sentence, no local, general or trade customs shall be deemed to vary the terms and
conditions of this Agreement.

(b) This Agreement may only be amended by written agreement signed by the duly authorized
representatives of the Contractor and the CTC.
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l * l Canadian Tourism Commission canadienne
Commission du tourisme

Section C - TERMS OF USE AGREEMENT

This Terms of Use Agreement (the “Agreement”) is made and entered into this 15th day of December, 2008
(the “Effective Date”).

BETWEEN
Issuing Office: Canadian Tourism Commission
Suite 1400, Four Bentall Centre
1055 Dunsmuir Street, Box 49230
Vancouver, BC V7X 1LS
(a Government of Canada Crown corporation established under the
Canadian Tourism Act, hereinafter the “CTC")
AND
Contractor: Weber Shandwick Worldwide

819 Third Avenue, New York, NY 10022

{hereinafter the “Contractor”)

WHEREAS, the CTC has engaged the services of the CONTRACTOR pursuant to agreement number
61253,

AND WHEREAS, as part of the services rendered to the CTC pursuant to this agreement, the
CONTRACTOR is required by the CTC to use certain DESIGNATED MARKS on an exception basis in a
manner and for a purpose prescribed by the CTC;

For and in consideration of the mutual agreements set forth herein, and other good and valuable
consideration, the receipt and sufficiency of which are hereby acknowledged, the parties hereto, intending
to be legally bound, hereby agree as follows:

1. In this Agreement, including the Recitals, the following definitions apply:

a. "COC” means the Canadian Olympic Committee, being the National Olympic Committee of
Canada.

b. “DESIGNATED MARKS" means:
i. the GOVERNMENT PARTNER LOGO;
ii. the VANOC official mascots, namely Sumi, Miga and Quatchi (collectively, the
"MASCOTS?”), their pictograms and their Graphic Identity;
iii. the Vancouver 2010 Graphic Identity (‘GRAPHIC STANDARDS MANUAL");
fv. any other OLYMPIC MARK or PARALYMPIC MARK related to the GAMES, to
VANQC, or to the COC.
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"GAMES” means the XXist Olympic Winter Games and the Xth Paralympic Winter Games.
"GAMES PERIOD" means December 1, 2009 through to March 31, 2010.

“GOVERNMENT PARTNER LOGO" means:
i. any of the MARKS set out in Appendix A of this Agreement; or
ii. as otherwise designated by the CTC.

“MARKS" means trade-marks, official marks, service marks, words, symbals, terms, logos,
emblems, designs, designations or trade dress, whether registered, advertised, application
pending, unregistered or common law.

“OLYMPIC MARKS" means any MARK related to the OLYMPIC MOVEMENT, the XXist
Olympic Winter Games, VANOC, or the COC whether or not such MARK is a
DESIGNATED MARK. :

"OLYMPIC MOVEMENT" means the movement, led by the International Olympic
Committee (“IOC”), encompassing those organizations, athletes and other persons who
agree to be guided by the Olympic Charter, the goal of which is to contribute to building a
peaceful and better world by educating youth through sport practiced without discrimination
of any kind and in the Olympic spirit, which requires mutual understanding with a spirit of
friendship, solidarity and fair play.

“OLYMPIC SYMBOL" means the five interlaced rings owned by the 10C, being the most
widely recognized symbol of the OLYMPIC MOVEMENT.

“PARALYMPIC MARKS" means any MARK related to the PARALYMPIC MOVEMENT, the
Xth Paralympic Winter Games, VANOC, or the Canadian Paralympic Committee (the
“CPC"), whether or not such MARK is a DESIGNATED MARK,

“PARALYMPIC MOVEMENT" means the movement, led by the International Paralympic
Committee (“IPC”), encompassing those organizations, athletes and other persons who
agree to work together to fulfill the mission of enabling disabled athletes to achieve sporting
excellence and inspire and excite the world.

“VANOC" means the Vancouver Organizing Committee for the 2010 Olympic and
Paralympic Games.

2. The CONTRACTOR agrees and acknowledges that, in the provision of its services under this
AGREEMENT, it is bound to abide by certain supplementary rights and obligations with regards to
the use of DESIGNATED MARKS as contained in the present Terms of Use Agreement, which
constitutes part of the present AGREEMENT number 61253.

p=2n

The CONTRACTOR agrees and acknowledges that it is prohibited from:

a.

b.

using the DESIGNATED MARKS for any purpose other than as expressly requested by the
CTC as per the terms and conditions dictated by the CTC; and

disclosing its relationship with CTC in any communication or manner whatsoever as a basis
to create an association, express or implied, between the CONTRACTOR and VANOC, the
I0C, the IPC, the GAMES, the GAMES PERIOD, the OLYMPIC MOVEMENT or the
PARALYMPIC MOVEMENT.

The CONTRACTOR shall at all times strictly observe and abide by the instructions, requirements,
directions and specifications of CTC from time to time in respect of the use of the DESIGNATED
MARKS and the color reference and style guides for reproduction of the DESIGNATED MARKS,
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including without limitation use in accordance with any graphic standards manual(s) or any other
instructions provided by the CTC from time to time.

5. The CTC is responsible for obtaining all required specific approvals from VANOC with respect to
each and every individual proposed use or representation of the DESIGNATED MARKS,
including those proposed uses and representations by the CONTRACTOR on behalf of CTC.
VANOC may give or withhold its approval to the CTC on such terms and conditions as it deems
appropriate. The CTC shall communicate such approvals to the CONTRACTOR upon receipt from
VANOC. The CONTRACTOR acknowledges that VANOC may require the CTC to make
maodifications to any of the proposed uses of the DESIGNATED MARKS and the CONTRACTOR
shall cooperate in accommodating such modifications.

6. The CONTRACTOR shall confirm with the CTC that all concepts, finished artworks, color proofs
and final casts or any other representation of the DESIGNATED MARKS prepared by the
CONTRACTOR for use have been pre-approved by the VANOC through CTC before any use by
the CONTRACTOR.

7. The DESIGNATED MARKS and the representation, manifestation or embodiment and/or any
artworks, designs, drawings, photographs or other material bearing the DESIGNATED MARKS
{collectively "ARTWORK") received by the CONTRACTOR from the CTC in any format or medium
whatsoever shall be on loan only and shall be returned, together with any approved copies, to the
CTC:

a. immediately after the CONTRACTOR has completed the CTC approved work, production,
manufacture and/or use of the DESIGNATED MARKS in accordance with the CTC'’s orders
and instructions; or

b. immediately upon request by the CTC.

8. The CONTRACTOR must deliver any overruns, irregular versions or "seconds"” of materiais where
the DESIGNATED MARKS were used to the CTC free of charge.

9. The CONTRACTOR may not transfer, sublicense or assign any rights granted under this
Agreement. In addition, the CONTRACTOR shall not sub-contract any work or use whatsoever
relate to the DESIGNATED MARKS to any third party unless:

a. such party (and if applicable, the personnel of the third party) has been pre-approved in
writing by CTC in its sole discretion;

b. such third party has executed an agreement to adhere to the same Terms of Use in this
present Agreement with the CTC in the form prescribed by the CTC; and

c. provided that the CONTRACTOR shall at all times remain liable for the performance, acts
and omissions of any third-party retained by them in relation to this Agreement.

10. The CONTRACTOR will not use or permit the use of any DESIGNATED MARKS using any VANOC
or other Olympic-related marks, symbols or terminology of any kind whatsoever other than as
specifically approved in writing by the CTC and/or VANOC.

11. The CONTRACTOR acknowledges and agrees that it has no right, title or interest in any OLYMPIC
MARKS or PARALYMPIC MARKS, except the license to support the CTC in its uses of the
DESIGNATED MARKS as herein provided, and that nothing in this Agreement shall be construed
as an assignment or grant to the CONTRACTOR of any right, title or interest in or to any OLYMPIC
MARKS or PARALYMPIC MARKS or in any copyright, other MARKS or industrial design of
VANOC, except the right to use of the DESIGNATED MARKS as provided herein, and that it shall
not take any action to the detriment of the rights or interests of the 10C, the IPC or VANOC in any
of the aforesaid, either during the term of this Agreement or thereafter. The CONTRACTOR agrees
that the benefit and goodwill associated with use of the DESIGNATED MARKS by the
CONTRACTOR will enure entirely to VANOC. The CONTRACTOR shall not, and shalt not cause,
influence, assist or procure in any manner whatsoever, any other person or entity, either during the
term of this Agreement or thereafter, to assert the invalidity of any of the OLYMPIC MARKS or to
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contest the rights of the {OC, the IPC or VANQC in respect of the OLYMPIC MARKS or the rights of
VANOC in respect of the PARALYMPIC MARKS.

12. The CONTRACTOR fully acknowledges that any and all rights and interest in, to and associated
with the DESIGNATED MARKS inciuding without limitation the ARTWORK relating to the
DESIGNATED MARKS are owned or under license to the CTC and that the CONTRACTOR shall
acquire no rights whatsoever with respect thereto except as authorized under this Agreement.

13. The CONTRACTOR acknowledges that it has not been granted any marketing, advertising or sales
promotion rights whatsoever in relation to the DESIGNATED MARKS. For greater certainty,
nothing in this Agreement shaill grant nor be deemed to grant the CONTRACTOR any marketing,
promotion or sponsorship right or any other right of association with VANOC, the COC, the 10OC, the
Canadian Paralympic Committee (the “CPC"), the International Paralympic Committee (the “IPC")
or the Games. Without limiting the generality of the foregoing, the CONTRACTOR will not publish
or cause the publication of pictures or representations of the DESIGNATED MARKS in any
publication or promotional material, and will not advertise, promote or otherwise disclose the fact
that it has been engaged to use, manufacture or supply articles using the DESIGNED MARKS,
including by means of distribution of literature, verbal declarations or announcements through any
medium whatsoever. Further, the CONTRACTOR may not describe or represent for any purpose
that it or the DESIGNATED MARKS or their use have been "selected", “approved", "warranted" or
“preferred” by VANOC, the COC or the IOC. The CONTRACTOR also undertakes not to use
“VANOC", “Vancouver 2010, the official emblem, logo or mascot of the Games or any other
VANOC, COC or IOC identification, as reference or means of promotion or publicity, without the
express prior written consent of VANOC, the COC or the I0C, as the case may be, which consent
may be arbitrarily withheld.

14. Should any right, title or interest in or to the DESIGNATED MARKS or in any copyright, other
MARKS or industrial design of VANOC become vested in the CONTRACTOR (by operation of law
or otherwise), then it shall hold the same in trust for VANOC, and shail on the first possible
occasion, at the request of VANOC forthwith unconditionally assign free of charge any such right,
title or interest to VANOC, and execute any documents necessary in connection therewith. Should
CTC, without prior written consent of VANOC, create and make use of the DESIGNATED MARKS
in @ configuration other than the ones provided for in this Agreement, then the provisions of this
Agreement shall apply mutatis mutandis to such new configurations.

15. The CONTRACTOR shall not, either during the term of this Agreement or thereafter, adopt or use
any trade name or MARK that includes or is confusingly similar to, or a simulation or colorable
imitation of, or is likely to be mistaken for, any of the DESIGNATED MARKS or other OLYMPIC
MARKS or PARALYMPIC MARKS unless licensed to do so pursuant to a written license agreement
with VANOC, the IOC or the IPC, as appropriate.

16. Upon the expiration or termination of this Terms of Use Agreement or the entire AGREEMENT
number 61253 for any reason, all of the CONTRACTOR’s rights hereunder shall forthwith terminate
and automatically revert to VANOC and the CONTRACTOR will immediately cease any and all use
of the DESIGNATED MARKS and will deliver to CTC or its authorized representative, all of its
inventory of finished or unfinished products using any DESIGNATED MARKS and that portion of
any and all moulds, plates, engravings, artworks or other devices or medium used to produce items
which utilize the DESIGNATED MARKS, or will provide CTC with evidence satisfactory to CTC that
all images of the DESIGNATED MARKS have been expunged from such moulds, plates,
engravings, artworks, and other devices. In addition, the CONTRACTOR shall cease all uses of
the DESIGNATED MARKS and shall dispose of all materials bearing the DESIGNATED MARKS
which are in CONTRACTOR's possession or are under the CONTRACTOR's control as per CTC
instructions. :

17. The term of this Agreement shall begin on the date first indicated above and shall continue through
December 31, 2010 unless earlier terminated in accordance with the terms of this Agreement or at
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the expiry date of the AGREEMENT number 61253. For the sake of clarity, the time period during
which CONTRACTOR may use the DESIGNATED MARKS for a specific purpose shall be as
indicated in the approval granted by CTC and VANOC pursuant to the process set forth in this

Agreement. If no time period is indicated in an approvai, the time period will be untii this Agreement
-expires or is earlier terminated.

18. The provisions of this Agreement shall only apply to the extent that they are not prohibited by a
mandatory provision of applicable law. If any of these provisions shall be held to be invalid, void or
unenforceable, then the remainder of the terms and conditions in this Agreement as the case may

be, shall not be affected, impaired or invalidated, and each such provision shall be valid and
enforceable to the fullest extent permitted by law.

19. This Agreement and all related matters will be governed by, and construed in accordance with, the
laws of British Columbia, Canada and the laws of Canada applicable in British Columbia (excluding
any rules of private international law or the conflict of laws that would lead to the application of any
other laws). The Supreme Court of British Columbia, Canada sitting in Vancouver will have original
and exclusive jurisdiction over all disputes arising from, connected with, or relating to this

Agreement or any related matter.

20. Any waiver by either party of a breach of any provision of this Agreement shall not operate as or be

construed to be a waiver of any other breach of such provision or of any breach of any other
provision of this Agreement. Any waiver must be in writing. Failure by either party to insist upon
strict adherence to any term of this Agreement on one or more occasions shall not be considered a
waiver or deprive such party of the right thereafter to insist upon strict adherence to that term or any
other term of this Agreement.

21. This Agreement (including all Appendices referenced herein) contains the entire understanding
hetween the parties relating to the subject matter contained herein and supersedes all prior oral
and written understandings, arrangements and agreements between the parties relating thereto.

Any amendment to this Agreement must be in writing and signed by both parties. All Appendices
referenced herein are incorporated into and form part of this Agreement.

22. The parties will promptly do such acts and execute and deliver to each other such further
instruments as may be required to give effect to the intent expressed in this Agreement.

In withess whereof, the parties hereto have entered into this Agreement as of the Effective Date.
Signed on behalf of SIGNED on behalf of the
Weber Shandwick Worldwide CANADIAN T@U

M COMMISSION

By: '
uthorized Signatory U Authorized Signatory
Print Name & Capacity Print Name & Capacity

b2/

ol [a3(2009 bate

Frank OKuna¥ -¢ro

Date

Lathding Toarin L MRS



Appendix A
DESIGNATED MARKS

GOVERNMENT PARTNER LOGO
1.

vancouver 2010 var:couverimo

XL TC

Each of the Government Partner Logos can be shown in either Horizontai format or Vertical format; and
each with the Host Word Mark in English alone, in French alone, or in English and French combined (in
either order).

OTHER DESIGNATED MARKS

Host Word Marks:

HOST COUNTRY
Pays hoéte
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SECTION D - TERMS OF PAYMENT

D1. Basis of Payment

Subject to the terms and conditions of this Agreement and in consideration for the performance of
the Work outlined in Section D (s} in accordance with the terms of this Agreement, the CTC shall
pay to the Contractor billed amount, plus any applicable taxes, within 30 days from invoice date.

D2. Method of Payment

a) Notwithstanding any other provision of this Agreement, no payment will be made by the CTC for
costs incurred to remedy errors or omissions for which the Contractor is responsible or for work that
is not performed to the satisfaction of the CTC.

b) Unless otherwise expressly stated, all amounts set out in this Agreement are stated in, and shall be
paid in, Canadian dollars.

c) The CTC will pay amounts owing to the Contractor under this Agreement by cheque to address
desighated by the Contractor.

d) The Contractor shall submit an invoice for any payment, which shalil be subject to the approval of
the Project Authority.

e) Prior to the expiration of the 30-day period following the day on which the CTC receives a correct
invoice from the Contractor for any payment due under this Agreement, the CTC shall pay the
Contractor with the approval of the Project Authority.

f) Payments shall be subject to the Fees, Out-of-Pocket Expenses & payment Provisions set out in
Section E, Paragraph E5 (Professional Fees).

D3. Billing Requirements
The Contractor acknowledges and agrees that:

a) - invoices for services will include such information as may be reasonably required by the CTC,
including, as applicable, authorization reference, purchase order number, and a notation as to whether the
invoice relates to a Project Brief arising from an Annual Scope of Work or a Supplemental Scope of Work.
Billing of invoices will occur on a monthly basis for all projects where there has been activity during the
month;

b) final invoices will include copies of all supporting approved estimates, quotations and supplier
invoices. The CTC will receive copies of original documentation in order to support all expense claims,

c) invoicing will be coordinated so that electronic files can be provided for review and uploading in the
CTC's financial system;

d) except as otherwise provided in this Agreement the CTC will pay invoices within 30 days of receipt;
e) duty, goods and services or value-added taxes in respect of the services provided under this
Agreement will be added to the billings and fees for such services where applicable. Commodity taxes of
foreign countries should be documented and itemized on invoices and are in addition to the fee for services:

f) the Contractor will only charge any provincial sales tax for deliveries outside of British Columbia or
province of origin where required by law; and

o)
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g) invoices and receipts for travel expense reimbursement, when additional travel was required
outside of the established scope of work, must be submitted within 90 days of such cost or expense being
incurred.

D4. Third Party Payments

The Contractor acknowledges and agrees that it will be solely responsible for.any late payment penalties,
interest charges and similar costs incurred in respect of any third-party supplier's invoice which is not paid
prior to the due date thereof. However, if such delay is caused by the CTC's failure to adhere to the
timeline supplied by contractor, CTC shall be responsible for such costs. The Contractor will immediately
notify the CTC in writing of any dispute regarding a third party supplier’s invoice.

Ds. lnvoicing
a) The original invoice and one (1) copy shall be sent to:

ACCOUNTS PAYABLE

CANADIAN TOURISM COMMISSION
Four Bentall Centre, Suite 1400

1055 Dunsmuir Street,

Vancouver, British Columbia

V7X 1L2

b) Invoices shall be submitted on the Contractor's own invoice form and shall be prepared to show:

iy the CTC’'s agreement number;

i) dates (invoice date and when the work was performed);

i) aninvoice number;

iv) the total payable;

v) applicable taxes as a separate line item;

vi) acomplete description of the work and copy of the essay or story idea being invoiced, as per
the contract;

vii) the name and address of the Project and Contracting Authorities;

viiiy GST/HST/VAT registration number, if applicable; and

ix) a contact name and phone number.

Dé. Audit and Records

(a) As used in this clause, “records” include books, documents, accounting procedures and
practices, and other data, regardiess of type and regardless of whether such items are in
written form, in the form of computer data, or in any other form.

{b) Examination of Costs. if this is a cost-reimbursement, incentive, time-and-materials, labour-
hour, or price redeterminable contract, or any combination of these, the Contractor shall
maintain and the Contracting Authority, shall have the right to examine and audit ail records
and other evidence sufficient to reflect properly all costs claimed to have been incurred or
anticipated to be incurred directly in performance of this Agreement. This right of examination
shall include inspection at all reasonable times of the Contractor's plans, or parts of them,
engaged in performing the Agreement.

(c) Cost and pricing data. If the Contractor has been required to submit cost or pricing data in
connection with any pricing action relating to this Agreement, the Contracting Authority, or an
authorized representative of the Contracting Authority, in order to evaluate the accuracy,
completeness, and currency of the cost or pricing data, shall have the right to examine and
audit all of the Contractor’s records, including computations and projections, related to:
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(e)

The proposal for the Agreement, or modification;

The discussions conducted on the proposal(s), including those related to negotiating;
Pricing of the Agreement, or modification; or

Performance of the Agreement, or modification.

Reports. If the Contractor is required to furnish cost, funding, or performance reports, the
Contracting Authority or an authorized representative of the Contracting Authority shall have
the right to examine and audit the supporting records and materials, for the purpose of
evaluating:

+ The effectiveness of the Contractor's policies and procedures to produce data compatible
with the objectives of these reports; and

e« The data reported.

Availability. The Contractor shall make available at its office at all reasonable times the records,
materials, and other evidence described in paragraphs (a), (b), (c) and (d) of this clause, for
examination, audit, or reproduction until 3 years after final payment under this Agreement. In
addition:

s Ifthe Agreement is completely or partially terminated, the Contractor shall make available
the records relating to the work terminated until 3 years after any resulting final termination
settlement; and

The Contractor shall make available records relating to appeais, litigation or the settlement of
claims arising under or relating to this Agreement until such appeals, litigation, or claims are finally
resolved.

Notwithstanding anything to the contrary herein, in no event shall Contractor be required to provide
documents revealing individual salaries of employees, personnel records, profitability, overheads,
non-billable expenses, or other proprietary information of Contractor.
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SECTION E - STATEMENT OF WORK

EA. Duration of Project

The Project shall be carried out during the period that commences on March 1%, 2009 and
terminates on February 28", 2012 (the “Term”), with two one —year options.

E2. Project Objectives

The Contractor will provide public and media relations service intended to generate measurable,
incremental media coverage for, and consumer interest in Canadian tourism experiences. The
service will also be designed to contribute to increase dialogue, centered on Canadian Travel,
within on-line social networks and environments. The efforts will effectively promote and position
Canada's tourism brand and be designed to increase awareness and desire to visit Canada. The
service will provide the CTC with metrics, pre-approved by the CTC, including advertising value of
media coverage, and ROl on promotional events, so that the CTC can demonstrate ROI for its
media and public relations efforts and measure value provided to CTC partners and the wider
Canadian tourism industry.

The Contractor will successfully develop and execute a comprehensive media and public relations
program designed to maximize media exposure and generate off and on-line Canadian content to
deliver the brand message and positioning of the Canadian travel experience. While the objectives
of this project are primarily for the U.S. market, with likelihood of some assistance through the 2010
Games in Canada, CTC reserves the right to make changes to the current scope of work that
might, at some future point, have a broader scope globally.

E3. Deliverables

The Deliverables of this project are as described in the RFP# CTC-08-NMD-09, Contractors
Proposal dated September 12th, 2008 and as briefly detailed below:

a.

sanadiat Tor wsn

Design of a fully integrated media and public relations strategy and relevant tactical plan,
which is aligned with the corporate strategies, supports the CTC'’s overail giobal marketing
approach and refreshed branding position, addresses the unique needs of and priorities
and customer segmentation targets in the U.S. market, and identifies and engages new
opportunity channels.

Generation of incremental coverage in targeted media outlets that raise the proﬁle of
Canada’s tourism brand and related tourism experiences.

Planning and execution of major promotional events in CTC-chosen markets targeted to
the high-yield consumer, based on the CTC's Explorer Quotient types ~ (a proprietary and
unique segmentation tool), during key campaign periods, which quantifiably extend
awareness of Canada’s tourism brand, support the in-market marketing and sales
programs, and provide innovative opportunities generate additional media coverage.

Develop and execute integrated entertainment marketing initiative(s) that fully supports the
refreshed brand position leading unique Canadian experiences aligned to the brands truths
and provides a content distribution opportunity(ies) in either broadcast or film.

Recruitment of qualified media to support CTC in-market media events.

Update and maintenance of fully qualified database of U.S. media, accessible to the CTC
for events, communications, and research.
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g. Development of crisis management plan/template

h. Media outreach through ongoing communications strategy to potentially but not exclusively
include, newsletters, press releases, in-person appointments (i.e.: editorial board
presentations on brand direction), press trips, educations forums, and press events.

i. Arrangement of media appointments for CTC executives and partners as required.
j. Immediate electronic delivery of desired news feeds

k. Online access to analytics of media coverage and specific CTC media outreach including
advertising value of selected coverage and circulation, generated by the service provider.

I.  Assistance with U.S, accredited and non-accredited media to manage messaging and
influence with regard to the 2010 Winter Games.

m. Monthly activity and measurement reports detailing initiatives and results, as well as mid-
year and year-end review, noting specific targets and incorporating CTC's related
scorecard metrics, attained for each goal.

n. Demonstrate the ability to support additional Media Relations work in other CTC markets, in
particular, Canada on an as needed basis.

o. Monthly activity reports detailing activities and results, as well as a mid-year and year-end
review, noting specific values reached for each objective.

p. If and as required by the CTC, the Contractor might be providing Translations services in
accordance with Article B25; Official Language, at additi_onat cost.

E4. Agreement Options

The CTC reserves the right to enhance the scope of work that is part of the present contract as well
as, to partially exclude some of the deliverables covered by the present contract, with 6 months
written notice to the Contractor.

If and when required by the CTC, for additional costs as described in Paragraph E5 (Professional
Fees), the Deliverables shall include the following options as described below:

Option 1: Minimum of 4 in-market promotions in key markets of LA and NY;
Option 2: Design and Execution of Create of one large-scale (value, as agreed to by the
CTC, to exceed $1M) non-traditional partnership annually which will offer the following:
<+ Generation of local and/or national media coverage
% Supplemental advertising opportunities
< Extension of marketing investment
< Shared distribution channels
< Consumer promotion
< On-line engagement
< Measurable results

Option 3: Olympic PR initiative
Option 4: Expioring Canada in NY: Bryant Park
ES. Professional Fees
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Subject to the terms and conditions of this Contract and in consideration for the performance of the
work outlined in Section E (excluding Options 1, 2, 3 & 4) in accordance with the terms of this
Agreement, the CTC shall pay to the Contractor billed amount, 30 days from invoice date.

It is expected that the total value of services to be provided to the Commission during the Term of
this Agreement, shall not exceed:

First Year - $1,450,000.00CAD plus applicable taxes for Professional Fees and Out-of-pocket
Expenses estimated for contract execution;

Second Year - $1,450,000.00CAD plus applicable taxes for Professional Fees and Out-of-
pocket Expenses estimated for contract execution;

Third Year - $1,450,000.00CAD plus applicable taxes for Professional Fees and Out-of-pocket
Expenses estimated for contract execution.

The cost of services to be provided to the CTC for the PR services are broken down as foliows:

e o

OOP (CAD)

" Concept

Ongoing proactive and
reactive media relations,
partnership counsel/support,
and quarterly creation and
distribution of red hot
Ongoing media relations 75,000 5,000 | newsietter

Assistance with planning,
securing and vetting media
and panelists; event
Media Marketplace 30,000 2,000 | attendance

Rogers and Cowan fee for
identifying opportunities for
the CTC within the
entertainment industry
including Movies, TVs and
Entertainment Marketing 60,000 3,000 | promotional tie-ins

Agency meetings, client,
partner and internal meetings,
and planring/strategic
counsel, administrative
maintenance, team travel,
Account Management 100,000 100,000 | clipping service

Executing Daily Candy event
in LA, NY, Boston and San
Francisco; and northern lights
Pure Canada 170,000 475,000 show in LA, NY and SF

Planning and execution of
Amtrak 15,000 15,000 | Amtrak/VIA program
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Activation of ad campaign
Ad Campaign Activation 50,000 200,000 | proposal

TOTAL ; $650,000.00 l $800,000.00 } $ 1,450,000.00 |

Costs associated with Option 3 of the Agreement:

RECOMMENDED OLYMPIC TACTICS (USD)

Concept Fee 0OoP Notes

These ranges are
estimates only. Final
costs to be discussed
and pre-approved by the
influencer Program $25,000 $100,000 CTC

These ranges are
estimates only. Final
costs to be discussed
and pre-approved by the
CTC

Road to Gold $100,000 $450,000
These ranges are
estimates only. Final
costs to be discussed
and pre-approved by the

The Movie 2010 $150,000 $ 250,000 CiC

TOTAL $ 275,000 $ 800,000

Costs associated with Option 4 of the Agreement:

SPECIAL EVENT: PLANNING AND MANAGEMENT (USD)

Concept Fee | oop Notes
Exploring Canada in NY ~ $150,000 $300.000 | Bryant Park

Any additional costs not included in the above established fixed costs and pre-approved by the
Project Authority, will be based on the following hourly rates:

Agency Rates for Weber Shandwick and Rogers & Cowan Professional Fees (All Years of Contract
Term)
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Title Hourly Rate USD

President

$303.00

Executive Vice President

$279.00

SVP/Management Supervisor

$300.00

Senior Vice President

$275.00

Vice President

$220.00

Director

$210.00

Group Manager

$180.00

Account Supervisor

$160.00

Senior Account Executive

$140.00

Account Executive

$110.00

Assistant Account Executive

$90.00

Account Coordinator

$75.00

Intern

$50.00

" Out-of-Pocket L Expenses ("OPP"): these shall be the costs associated with the activation and execution of

the proposed events.

The Contractor shali be reimbursed for out-of-pocket expenses relating to the requirements of this
Agreement at cost without mark-up or commission. Copies of the original invoices will include a summary of
each charge incurred during the previous month(s).

All documented out-of-pocket expenses (such as travel, postage, faxes, telephone) or costs incurred in
producing materials (such as press releases, stationery, photography, promotional give-aways) or
subcontractors’ fees {such as press clipping services) wifl be billed at the agency net cost with no mark-up

or commission.

Other out-of-pocket expenses may include but are not limited to the foliowing:

Advertising/Media Buys

Clipping Services/Monitoring
Honorarium/Spokesperson
Courier/Shipping

Media Training

Press Kits/Press Releases

Radio News Releases

Satellite Media Tours/Webcasts
Supplies

Travel incl. Airfare/Rail/lLodging/Ground
Video Production, including VNR, PSA
Wire Services

A eithar a0 Lo asinn
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Artwork/Graphics/Photography
Copies/Photocopying/Distribution Services
Mailing/Postage/Messenger/Overnight
Mat Releases

Photos/Reprints

Print/Production

Research

Special Event Services/Rentals
Telephone/Facsimile
Transportation/Meals

Video/Audic Duplication
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E6. Project Authority

The Work shall be carried out in close liaison with the Commission’s Representative, or the
authorized representative of the Project Authority:
Name:

Ms. Susan Iris
VP of Sales, US
Telephone: 703 875 3956
Fax: 703 875 9452
Email: iris.susan@ctc-cct.ca

Agreed to by

Agreed to by
Weber Sh éjck,’orldwide CAN URISM COMMISSION
./% el 7/"-_-#'_ .
VA ’ =
Author/izing officer’s Signature Authoriz@efs Signature
B /?«71 244 Pé', /aa/a k
/A'A 7

Date

Michele McKenzie
President & CEO

Date

A 3/57
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